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Letter from
the CEO

The year 2020 will close out the second decade of the 

21st Century. It seems like just a short time ago we 

were celebrating the turn of the century, and before long, we 

will be a quarter-way through it. The beginning of 2020 is a 

wonderful time to recognize our blessings.

The year 2020 should be exciting. In January of 2018 I began 

tracking an interesting trend in our national portfolio of office 
properties. In years prior, typical lease terms for our tenants 

averaged five to seven years. Since the first quarter of 2018, KBS 
has signed over 69 leases that averaged 60,000 square feet and 

had an average lease term of 11 years. The office space covered 
by these leases was nearly 39% of the KBS leasing volume 
during this period. Today, the cost to build a new multitenant 

office building in a growing urban market is prohibitive while 
at the same time, the economy, especially the tech sector, 

continues to see growth. Several markets may face a shortage of 
new space in the near term as demand outpaces supply. Many 

of our tenants are not only renewing for longer terms, but also 

expanding their space to accommodate future growth. 

In this ninth issue of Premier Office Magazine, we cover a 
number of trends, one of which is the strong demand for space 

in markets that attract talent. Growth-oriented companies need 

talent in order to compete, and the Millennial and Gen Z talent 

is particular about where they want to live and work. Location 

has been and continues to be critical. At KBS we are driven 
to acquire properties in urban areas that are attracting today’s 

talent pool, and we seek to provide our tenants with workplaces 

that provide the right mix of location and amenities that will 

help their businesses retain this talent. Be sure to read our story 
“Chasing Talent” on page 16 for a closer look at this trend.

We had the honor of leasing space 
in Dallas recently to The Dirk 
Nowitzki Foundation, an organization 
committed to helping underprivileged 
children improve their lives and 
realize their dreams.

Speaking of talent, we had the honor of leasing space in Dallas 
recently to The Dirk Nowitzki Foundation, an organization 
committed to helping underprivileged children improve their 

lives and realize their dreams. The foundation is operated by 

NBA superstar Dirk Nowitzki and his wife, Jessica. Dirk is one 
of the greatest players the game has known, and while many 

were sad to see him retire after 21 seasons with the Mavericks, 

he is as excited as ever about the new chapter in his life, which 

centers around his family and giving back to his community. If 

you need to be inspired, be sure to read our exclusive interview 

with Dirk and Jessica on page 20.

There are plenty of other great stories in this issue, including 

a profile of two intriguing KBS tenants, FP1 Strategies, a 
Beltway-based political strategy and public affairs firm, and 
MedtoMarket, a company in Austin that provides an innovative 

platform for health care entrepreneurs to launch their products. 

I want to wish everyone a healthy and prosperous year 2020.

God bless America,

Charles J. Schreiber Jr.
Chief Executive Officer

KBS
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ACCENTURE TOWER WINS 2019 

INTERNATIONAL TOBY AWARD

KBS-owned Accenture Tower in Chicago claimed 
an International TOBY Award in June 2019 at BOMA 
International’s 2019 Every Building Conference & Expo in 
Salt Lake City. The awards honor excellence in office building 
management in 16 categories based on building size and facility 

type. The 1.5M SF Accenture Tower (formerly known as 500 West 
Madison) received the TOBY, or The Outstanding Building of the 
Year, Award for buildings larger than 1M SF. Owned by KBS, the 
LEED Gold, Class-A office tower hosts more than 90 companies 
employing 6,000 people. It also houses a two-story retail concourse 

and entrance to the Ogilvie Transportation Center — all of which 

brings more than 120,000 people through the building each day.

KBS spearheaded a multi-million-dollar renovation of the property 
in 2015 to deliver in-demand services and amenities. The property 

features 80,000 square feet of retail space, a two-level fitness center 
with half-court basketball, a popular tenant lounge and a wide 

range of concierge services.

“We are extremely proud to win this distinguished award 
and recognition for Accenture Tower,” said Dan Park, senior 
vice president at KBS. “This a direct result of the continuous 
dedication and hard work our team provides each day to our 

tenants and customers.”

News Notes
KBS HOSTS REAL ESTATE 

PROS IN KOHLER

In July 2019, KBS 
was pleased to 

host 30 real estate 

professionals from 

across U.S. for two 
rounds of spectacular 

golf in scenic Kohler, 
Wisconsin. Ranked 
among America’s 

100 Greatest Golf Courses, Blackwolf Run® and Whistling 
Straits have hosted three PGA Championships as well as the 
upcoming 2020 Ryder Cup. Enjoying a round overlooking Lake 
Michigan are Tad Jellison, Brian Wasserman, John Lorence and 
Gio Cordoves.

HAND ME A SHOVEL!

The management team at The Towers at Emeryville in 

Emeryville, California was proud to help the community by 

planting trees in Marin County in 2019. Nothing like getting 
out in the open for some fresh air and a little manual labor! 

Towers at Emeryville is a three-building, Class A office park 
located on 16.1 waterfront acres across the bay from down-

town San Francisco.

K B S  I N  T H E  N E W S
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PEANUT BUTTER ANYONE?

In September 2019,
KBS tenants at Sterling Plaza 
(pictured on our cover) 
donated 148 jars

of peanut butter for the

North Texas Food Bank
Peanut Butter Drive!
One tenant generously

shipped 60 jars directly to the 

North Texas Food Bank. 

NORTHLAND EARNS WIRED GOLD

KBS-owned Northland 
Center in Bloomington, 
Minnesota, just south of 

Minneapolis, was awarded 

the Wired Certified Gold 
status by WiredScore the 
internationally recognized 

digital connectivity rating system. Among a number of digital 

attributes, the 492,514-square-foot property earned the distinction 

for its high-speed fiber, redundant telecommunications infrastructure 
and its security and protection measures.

STEPPIN' UP FOR GIRLS

In September 2019, KBS was proud to support an event in Dallas 
benefiting StepUp and organization that focuses on urban high 
school girls between the ages of 13 and 18 living or going to school in 

underserved neighborhoods. These ladies are aspirational and taking 

action to graduate high school as confident, college-bound, career 
focused and ready to join 

the next generation of pro-

fessional women. StepUp’s 
after school programs, 

weekend workshops, 

mentoring programs and 

college tours help these 

girls reach their goals.

K B S  I N  T H E  N E W S

WREATHS ACROSS AMERICA

KBS in partnership with 
Transwestern continued 

its fourth year supporting 

Wreaths Across America 
(WAA), an organization 
honoring fallen U.S. vet-

erans. WAA coordinates 
wreath-laying ceremonies at Arlington National Cemetery, as well 
as over 1,700 additional locations in all 50 states, at sea and abroad. 

The companies collected donations for wreath sponsorships at 30 

KBS properties across the U.S. KBS and Transwestern matched 
donations up to 2,000 wreaths. One hundred percent of the dona-

tions went directly to Wreaths Across America.

KBS ACQUIRES OFFICES 

AT RIVERPARK

KBS was pleased to announce its recent acquisition of the 
Off ices at Riverpark in Redmond, Washington. The property 
is a five- story, Class A office building totaling 106,281 square feet. 
The property currently leases space to a diverse set of companies in 

industries such as healthcare, technology, insurance and finance. Built 
in 2008, the Offices at Riverpark is a LEED Silver office building 
certified for its sustainable practices. The property features covered 
parking, an on-site hotel, and mixed-use space for office, residential 
and retail tenants.

Tenants can also take 

advantage of the close 

proximity to Redmond 
Town Center, home to over 

120 shops, restaurants, and 

entertainment options. 

KBS just completed a full 
remodel of the property’s 

lobby and plans to 

incorporate additional 

amenities for tenants to enjoy. Additionally, the Redmond area is 
expected to benefit from the extension of the East Link light rail which 
will provide seamless accessibility to Seattle, downtown Bellevue, 
and the Seattle-Tacoma International Airport. “We look forward to 
offering current and future tenants a balanced live, work and play 
environment in one of the most attractive properties in Redmond,” 
said Clint Copulos, senior vice president for KBS and asset manager 
for the property.
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Attracting Talent Through 
Branded Environments 

By Brent Carroll Photograph by Balázs Kétyi on Unsplash

Beyond a central location, easy access to 

transit and hospitality-style building 

amenities, today’s corporate tenants 

are integrating something new in their office 
spaces: immersive, branded elements that 

make the space feel uniquely their own.

A 2018-2019 Gartner Research study reported 
that today’s companies spend approximately 

11% of their annual budgets on marketing, 

with a large percentage of that allocated to 

branding.

While the power of branding and its positive 
effect on customers and sales are undisputed, 
the value of a branded workplace has risen 

with the influx of millennial and Gen Z 
workers.

Driving this trend is the ongoing race for 
talent. According to the National Association 
of Business Economists, as of 2018, 90% 
of American companies had job openings, 

while ManpowerGroup reports 46% of U.S. 
employers reported difficulty filling jobs.

Supporting Talent Recruitment 

and Retention 

The workplace has become a key recruiting 

and retention tool for companies nationwide. 

According to an Insights report by 

Transwestern, because occupancy costs are 

typically the second-largest expense after 

payroll, today’s smartest employers are 

“drawing double duty from their real estate by 

molding the workplace into an extension of 

their culture.” Branded office environments 

Brent Carroll

Brent is a senior 
vice president and 
co-director of asset 
management for KBS. 
Brent oversees over 
2.2 million square 
feet in the Northern 
California region of 
the U.S. 

deliver a strong identity that reflects the 
values and mission of a corporation. 

This investment pays off in the form of 
top talent recruitment and retention. 

Increasing Workforce 

Engagement and Productivity 

An engaged workforce drives 

profitability, and today’s corporate 
tenants understand that. The 2018 

State of the Global Workforce report by 
Gallup revealed that a highly engaged 

workforce is associated with a 21% 

increase in profitability — substantial 
numbers for today’s growing office 
tenants.

Invigorating Office Properties 

Branded work environments deliver 
value beyond each individual tenant 

business. By activating each workspace 
with immersive elements, the value of 

an entire building rises. Employees enjoy 

coming to work each day. 

T R E N D S

Drawing on this insight, KBS has 
introduced a new spec suite program 

in several of its office properties 
nationwide. While many office owners 
bring available space to clean, white box 

status, KBS’ new program takes this 
work a step further by building out spec 

spaces that truly demonstrate the flow, 
function and potential branded aesthetic 

that is available within the property.

This work gives prospective tenants 

the ability to see how their branded 

environment might look and feel, reduces 

their need for TI investments and often 

contributes to longer lease terms.

As corporate America continues its 

investment into branded workplaces, 

landlords with the properties and 

resources needed to support these 

companies will be poised for future 

growth and for tenant retention well 

into the future.
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 Service Champion Awards
Customer service is the hallmark of KBS’ management philosophy. Each year, KBS selects building 
personnel who exemplify the following standards of excellence:

• Goes above and beyond the call of duty to serve the needs of building occupants
• Maintains the highest possible standard of professionalism in carrying out his or her duties
• Exhibits consideration and respect toward fellow employees and initiates and promotes cooperation
• Exhibits a positive attitude toward all business endeavors and associates

S E R V I C E

• Brent is always available when it comes to any incidents or emergencies, handling the situation as quickly as possible.

• He continuously goes above and beyond the call of duty whether it be trying to reduce energy cost or working with tenants 
on a specific repair, complaint or construction. 

• Communication comes easy to Brent, which helps satisfy our tenants. Work orders are taken care of on a timely 
basis, and if it cannot get done right away for whatever reason, Brent lets the tenants know. 

Brent Miller
Chief Building Engineer

Promenade I & II at Éilan
San Antonio, TX

• Dave is a person of faith and integrity who is very loyal to KBS and his team. He takes the time to get to know the 
tenants and has built an excellent relationship with each of our 40-plus tenants at Carillon.

• Dave has worked at Carillon for over 12 years, and his team has stayed with him for nine of those years. He builds 
stability by caring for his people.

• Dave led the charge in preparing the building for Hurricane Florence that hit the Carolinas in September 2018 with 
driving-force winds and rain.

David Jarvis
Engineering Manager

Carillon, 
Charlotte, NC

• Eduardo is a dedicated team player who takes ownership of his job to make sure that the building is run smoothly 
and tenants’ needs are attended to with great care and genuine concern. He does all this while consistently exhibiting 
a positive attitude that uplifts his coworkers and tenants.

• Eduardo has worked tirelessly supporting ongoing capital projects for tenant space as well as new amenities, such as 
the conference center and tenant lounge. He has also proactively created and initiated an action plan to maintain the 
property to the highest level. 

Eduardo Chusing
Chief Engineer

Redwood Plaza, 
Fairfax, VA
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S E R V I C E

• Emily Dahlin Edward is the assistant property manager at Tower 909. Her warm and friendly smile welcomes 
everyone who visits Tower 909. Emily’s commitment to exemplary customer service is reflected in her daily 
interactions with customers, guests, vendors and team members. Emily takes a personal interest in everyone she 
meets and wants to know how she can further assist them, typically going out of her way to be accommodating.

• Emily consistently exceeds customer expectations with her diligence, attention to detail and a sincere interest in 
creating meaningful experiences with everyone. Customers frequently compliment Emily on how personable she is, 
making them feel like part of the family. 

Emily Dahlin Edward
Assistant Property Manager

Tower 909, 
Irving, TX

• Firras is not your average chief engineer. He is highly qualified and willing to take on projects that would otherwise 
cost a lot more if done through an outside vendor. One example is the installation of fire pump controllers at all three 
Almaden buildings. By purchasing and installing them in-house, we saved approximately $15,000 per building. He has 
trained his staff to handle these types of installations, which increases their overall skillsets and pride at the property.

• Firras is an invaluable asset when it comes to tenant improvement oversight. He doesn’t just review and approve 
plans. He is constantly walking jobs to make sure the HVAC is being installed properly and building systems are 
being optimized.

Firras Salameh
Chief Engineer

The Almaden, 
San Jose, CA

• With a background in the hospitality industry, Joe wins over customers with his beaming smile and outgoing 
personality. Tower 909 customers adore Joe as he is always upbeat, personable and willing to go the extra mile. 

• Going above and beyond the call of duty is status quo for Joe. If a customer or team member needs assistance, Joe is 
there to lend a helping hand. Whether he is holding a door or elevator open, working with a new building vendor or 
helping a visitor with directions, Joe is always thoughtful and considerate.

Joseph Firth
Building Engineer

Tower 909, 
Irving, TX

• Megan exhibits fabulous customer service when communicating with tenants, prospective tenants, owners and 
vendors and focuses on productivity and results. She accurately communicates with ownership to ensure their needs 
are met in a timely manner.

• When asked about property management satisfaction, one tenant responded, “The best part of being a tenant is 
working with Megan Z! She is so responsive and saves the day regularly for us!” 

Megan Zuchowski
Assistant Property Manager

3001 & 3003 Washington Blvd., 
Arlington, VA

• Management receives feedback weekly from tenants noting that Miguel is always a smiling, welcome face as they 
arrive at the building each day. They appreciate his turnaround time for requests made and his understanding of the 
building setup.

• He was recently recognized by multiple tenants in the Kingsley survey for his exceptional service and friendliness to 
all employees. He is the face of 213 W. Institute and loves to keep the tenants happy.

Miguel Angel
Maintenance Professional

213 W. Institute, 
Chicago, IL
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What Gen Z Wants in an Office
By Clint Copulos

G
eneration Z — born between the 

mid-1990s and the early 2000s — 

is the generation born after the 

millennials. There are approximately 72.8 

million GenZ’ers and many are looking for 

jobs, with increasing numbers every year. 

They’re the most diverse, best-educated 

generation in American history — and they’re 

always “on.” The iPhone was introduced 

in 2007, so most members of Gen Z never 

knew life without one. Add in the everyday 

use of social media, Wi-Fi and on-demand 
entertainment, and you’ll begin to understand 

what they expect from an office. 

Exposed to financial stress because they were 
born around the Great Recession, Gen Z 
tends to be more idealistic, valuing security 

and earning money. Overall, the idea is a 

secure life, both in and out of the office. Your 
concern with their job security could go a long 

way in building a loyal, dedicated staff. 

Here are some other considerations regarding 

what Gen Z might expect from an office: 

Shared workspaces may no longer be 
considered cool.  
Millennials may like shared workspaces 

and collaboration, but Gen Z may be a bit 

more concerned with being competitive and 

working on their own. The Great Recession 
showed what could happen if economic 

stability unravels; as a result, Gen Z may be 

more focused on learning new skills that keep 

them recession proof. 

Gen Z may not be as enthused about open 

office environments as millennials. Gen Z 
may be more concerned about personal 

achievement and advancement as opposed 

to groupthink and teamwork. They may also 

desire their own work areas instead coworking 

spaces. Your shared-space design, now so 
popular with millennials, may not be as big a 

hit with the next generation. 

Technology in the office won’t be a 
distraction. 
Gen Z was raised on screens, apps and 

video games, so their ability to multitask 

and toggling will be practically inborn. 

Short attention spans and constant 
moving from screen to screen will come 

naturally to Gen Z. They’re not slacking 

or goofing off; that’s how they roll. 
Multitasking can be good for business. 

Gen Z’s ease with 

technology won’t 

mean that they don’t 

prefer face-to-face 

communication.
Gen Z’s ease with technology won’t 

mean that they don’t prefer face-to-face 

communication. The idea of social 

media is no longer novel, and the next 

generation wants to move beyond texting, 

emails and snapchats to something 

more “real.” Just when you thought that 

interpersonal communication in real 

time was a thing of the past, it seems to be 

making a big comeback. 

Seamless connection is everything.  
Your office building should be 
technically reliable at all times; 

otherwise, it may be considered 

technically irrelevant. Be sure to have 
strong wireless and internet connections. 

Work is home.  
Homey, cozy, pleasant, fun work 

environments keep your staff in-house 
longer because it feels like home. This 

trend will continue with Gen Z, who see 

little contrast between work and home. 

T R E N D S

At the same time, telecommuting will 

also be a factor in how Gen Z likes to 

work. They may only prefer to be in the 

office part of the time, and technology 
has made it easier for them to meet 

deadlines and get work done no matter 

where they are. 

Gen Z employees may not stay long.  

This generation will be intensely 

entrepreneurial, which means that 

they may come work for you to learn 

and gain experience, but they may 

soon be on their way to starting their 

own businesses. You may want to 
keep a bunch of additional resumes 

on file. However, employees with an 
entrepreneurial bent can actually make 

great workers as they take their time and 

effort very seriously. 

Amenities may not be enough.  
Millennials are attracted to ping-pong 

tables, wide-screen TVs, comfy couches 

and healthy snacks, but Gen Z may have a 

more serious view of what they want from 

your office. Gen Z may respond better 
to career and professional development 

programs, entrepreneurial workshops and 

various other opportunities to climb the 

ladder. This is in addition to good health 

insurance and retirement/investment 

plans. In a word: stability. 

What will still be important to the Gen 
Z workforce: strategically located office 
property in an urban-like environment 

with easy access to public transportation, 

retail and restaurants.

Clint Copulos

Clint is a senior vice 

president and asset manager 

for KBS, overseeing 2.2 
million square feet of office 
space in the Western U.S. 
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THINK 
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Delivering innovative solutions for the real estate sector

FARSHAD RAZMDJOO  |  MANAGING PRINCIPAL  
+1 949 798 3609  |  FRAZMDJOO@RAMBOLL.COM

Ramboll provides cutting-edge technologies and innovative 
redevelopment strategies to achieve fast-track schedules 
and minimize costs. Learn more at ramboll.com. 
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T
he gateway cities will always be 
attractive investment choices. 
They are big, deep and easy to 

value. They are the centers of industry 
and home to the trophy assets. However, 
they are also expensive and competitive. 
In general, they are fully priced, which 
means they are most attractive to investors 
looking for stable, dependable cash flow. 

Investors looking for more are finding 
their “more” in the secondary cities that 
have become tech hubs and magnets for 
other industries of the new economy. This 
isn’t the first time investors have moved to 
secondary markets. The years before the 
global financial crisis, when commercial 
real estate was riding a valuation bubble, 
saw an upsurge in secondary-city 
investment. Much of that investment, 
however, was going away from the 
overpriced gateway cities rather than going 
toward attractive secondary markets. 
Investors were simply parking their capital 
in short-term opportunities while they 
waited for the primary markets to become 
attractive again.

Today, investment is purposely flowing 
to very specific secondary cities, i.e., tech 
hubs, because they provide solid long-
term opportunities in their own right. 
These are cities with sustainable, growing 
economies that are doing well now and 
expected to do well for years to come. 

When looking at the most attractive 
secondary cities, it’s obvious they share 
a number of characteristics. First and 
foremost, their growing economies are 
being driven by technology firms and 
the ancillary businesses that serve them. 

From a commercial real estate perspective, 
this means growing demand for office 
space. According to JLL Research, tech 
firms took up 10,732,334 square feet of 
office space in the first half of 2019, more 
than any other industry. The only other 
sector leasing more than 10 million square 
feet during that time was the coworking 
sector, which thrives in the same 
environment as tech firms. 

And what is that environment? It starts 
with an unusually high concentration 
of young, educated, skilled workers. 
According to WalletHub, some of the 
most educated cities in the country are 
Minneapolis, Provo and Durham. Not 
coincidentally, these cities also boast a 
large tech sector and strong economies. 

Years ago, as tech firms began their march 
to dominance, it was widely assumed that 
they would change the face of work by 
allowing everyone to work from wherever 
they wanted. We’d all be connected via 
cloud-based services. The reality has 
turned out to be much different. Instead 
of dispersing the workforce, technology 
has accelerated its concentration. 

According to University of California 
Berkeley economist Enrico Moretti, when 
skilled workers and firms in a similar 
industry are located near one another, it’s 
easier to find specialists, knowledge tends 
to spill over from one firm to another, and 
firms see higher rates of innovation and 
productivity. The result is that successful 
cities generate more success by attracting 

Source: JLL Research, United States Office Outlook, Q2 2019

Technology

Coworking

Finance and insurance

Government

Health

Legal

Health Care

Media and entertainment

Aerospace and defense

Accounting and consulting

Retail

Energy and utilities

Professional and business services

Advertising and marketing

Architecture and engineering

Construction and materials

Education

10,732,334

10,105,464

9,731,280

4,184,517

3,287,277

2,803,230

2,581,522

2,455,813

1,948,458

1,885,631

1,832,475

1,596,148

1,514,022

1,388,704

1,210,387

1,035,274

1,025,220

The race to acquire office space near talent epicenters

Use of Space (square feet)

Chasing Talent
By Sheila Hopkins
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still more firms and workers looking to 
capitalize on these benefits. 

When skilled 
workers and 
firms in a similar 
industry are located 

near one another, 

it’s easier to find 
specialists...

But what attracted the skilled workforce to 
begin with? In a word — lifestyle. These 
cities are not the manufacturing cities of 
old. They offer the amenities and lifestyle 
that today’s newer generations are seeking.

They tend to have a vibrant night life 
focused on music and a diversity of food 
choices. Nashville and Austin are prime 
examples of towns that were first known 
for their live music and restaurant culture 
and have now also become magnets for 
industries, particularly tech, looking 
for an educated workforce. Besides 
music venues and great restaurants, the 
secondary cities attracting the most 
interest also boast of theaters, museums, 
lecture halls and other continual learning 
opportunities. Nearly all of the fastest-
growing hubs are home to a top-tier 
university. And we can’t forget the 
microbreweries and wineries.

Young workers have no problem being 
car-less. Unlike previous generations, a car 
is not seen as a rite of passage to adulthood 
or a must-have. Instead, workers are 
happy to drive less and walk more or 
use efficient public transportation and 

ride shares. This means those cities with 
walkable downtowns and housing close 
to jobs have a distinct advantage over 
those requiring long commutes. One of 
the metrics some investors are using for 
a city’s attractiveness to this desirable 
workforce is the presence of a light rail 
system. Light rail lines, such as the ones 
found in Charlotte and Portland, are seen 
as an indication that a city’s downtown is 
livable and accessible.

Finally, when a generation is spending the 
first 10 or 15 years of its work life saddled 

with student loan debt, a city’s housing 
affordability is a huge factor. Cities such 
as Salt Lake City and Raleigh look like 
downright steals when compared to any of 
the gateway cities or more established tech 
hubs, such as San Jose or Seattle. 

All of these factors — other educated 
adults, diverse entertainment options, 
livable downtowns, education 
opportunities — have converged to make 
these attractive secondary cities—which 
are often in the heartland instead of along 

the coast — the centers of technology and 
innovation. 

For example, according to Cushman 
& Wakefield’s latest “Spotlight on 
Tech Leasing” report, 66% of all major 
commercial leases signed in Salt Lake City 
in 2018 were for tech-related enterprises, 
making it the city with the second-highest 
percentage of tech leases in the country. 
Silicon Valley still reigns supreme, with 
78% of its office leases held by tech 
companies.

Much of this tech company expansion 
can be attributed to the low cost of doing 
business. According to CBRE’s “Annual 
Scoring Tech Talent Report,” Salt Lake 
City has the fourth-lowest operating cost 
in the country. But much of the interest 
can be attributed directly to the large 
millennial presence in the city. According 
to the CBRE report, more than one-fifth 
of Salt Lake City’s residents are in the 
23-28 age range compared 13.9% of the 
country’s general population. 

F E A T U R E
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Despite the growing demand for office 
space, there is very little new development 
in these tech hubs. That means investors 
can predict with relative certainty that 
cash flows will be steady and rents will 
rise. In fact, recent rents in the secondary 
markets have risen faster than those in 
primary markets. According to CoStar, 
office rents in secondary markets grew by 
3.0% in March 2019 while primary office 
market rents grew by 1.4%.

While the tech hubs 

might not have the  

size or panache of  

New York City or  
Los Angeles, they  

have something else. 

This lack of development should also 
guarantee that valuations will increase, 
but at the moment, buyers are finding 
these markets significantly more 
affordable than traditional gateway 
markets. In March 2019, the average sales 
price for office space reached $439.05 per 

square foot in primary office markets 
according to CoStar. Secondary markets 
were almost half that price, $222.63 per 
square foot.

Bottom line

Investors often fear that their capital is 
more at risk in a secondary city than a 
primary market. By definition, secondary 
markets are smaller, shallower and less 
competitive. Common wisdom holds that 
in a downturn, they will be hit harder and 
longer than assets in a gateway market. 
This fear, however, might be overblown.

JLL Research has found that these 
innovation-centric cities actually appear 
to be more resilient to economic shocks 
when compared with the average primary 
market. During the last downturn, for 
example, these cities saw average real 
estate capital values fall less and bounce 
back more quickly than those in the 
average primary market. 

While the tech hubs might not have the 
size or panache of New York City or Los 
Angeles, they have something else. They 
have the tech industry, which is the most 
dominant sector in the U.S. office market. 
They might be secondary in size, but they 
are hands down the gateway cities to the 
future. 

F E A T U R E

METRO AREA HOME PRICE

Columbus, Ohio $180,000

Charlotte, N.C. 204,000

Durham, N.C. 220,000

Spokane, Wash. 228,000

Raleigh, N.C. 246,000

Nashville, Tenn. 247,000

Madison, Wis. 250,000

Minneapolis-St. Paul, Minn. 252,000

Phoenix, Ariz. 252,000

Salt Lake City, Utah 255,000

Boise, Idaho 260,000

Colorado Springs, Colo. 280,000

Austin, Texas 290,000

Portland, Ore. 370,000

Sacramento, Calif. 375,000

Washington, D.C.-No. Va. 375,000

Denver, Colo. 383,000

Boston, Mass. 410,000

New York, N.Y.-N.J. 410,000

Seattle, Wash. 430,000

San Diego, Calif. 545,000

Los Angeles, Calif. 634,000

San Francisco, Calif. 860,000

San Jose, Calif. 1,100,000

Home price data as of December 31, 2018. 
Cities represent metropolitan statistical areas as 
defined by the U.S. Census. Source: Kiplinger, 
January 2019

Continued from PAGE 17
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In today’s ever-changing market, real estate stake-holders depend  
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2011 NBA Finals: Dallas Mavericks’ Dirk Nowitzki 
(41) in action making the game-winning layup vs. 
Miami Heat’s Udonis Haslem (40), Chris Bosh (1) 
and LeBron James (6) at American Airlines Arena 
during Game 2 in Miami.

FEATURE INTERVIEW
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just time. I am in a fortunate situation and 
happy that our kids are still very young. I 
am looking forward to being with them 
every step of the way and enjoying family 
life. We plan to travel a lot, exposing our 
kids to different cultures and different 
languages while they are young. That is 
something we look forward to and want to 
do as a family. 

POM: Tell us about your wife, Jessica. 
How and when did you meet? 

DIRK: I met Jessica at a charity event in 
2010. The NBA All-Star Game was in 
Dallas at the time and there was a charity 
event for one of our mutual friend’s 

charities. We were both there. I knew her 
boss and was talking to him. She was there 
with her boss and we started chatting. 
That was over nine years ago now, and we 
started dating pretty shortly after that. We 
married two years later in 2012, and now 
we have three kids together ages 6, 4 and 3. 
We have created this little family, and we 
are proud of it. 

POM: Jessica, your mom was from Kenya 
and your father from Sweden. What were 
some of your passions growing up in 
Sweden?

JESSICA NOWITZKI: I was very 
active and energetic as a kid. Everyone 
called me a tomboy. In my younger days 
my parents would say I walked more on 
my hands than my feet because I was so 
agile. Naturally my brothers and I were 
into sports as our parents played golf 
and squash. I tried many sports growing 
up, even competitive bowling! I was 
introduced to tennis when I was five 
years old and played throughout high 
school. Tennis was my favorite sport and 
I played lower-level juniors in Sweden. It 
was exciting and fun, but as my brothers 
excelled in football [soccer], the focus was 
more on them as they were much more 
athletic than I was, and I wanted to travel 
and see the world.

POM: I understand your brothers now 
play professional football [soccer].

JESSICA: My brothers, Martin and 
Marcus [Olsson] are identical twins and 
eight years younger than me so I was 
fortunate enough to remember their 
football journey since they were little. If 
they were not practicing with the team 
they were kicking the ball to each other 
outside our family home until it got dark. 
Martin was “discovered” first and got an 
opportunity to go through the Blackburn 
Rovers Academy in England. He quickly 
got a shot at playing with the first team 
and spent several years playing for them 
in the Premier League. He later went on 
to play for Norwich City and Swansea. 
During this time, he was also a starter left 
back for the Swedish National Team.

PREMIER OFFICE MAGAZINE:  
Dirk, you currently hold the No. 6 spot for 
most career points scored in the NBA at 
31,560, just above Wilt Chamberlain and 
just below Michael Jordan. You also hold the 
record for most consecutive seasons played 
for a single team in the NBA. Twenty-one 
seasons for the Dallas Mavericks. Tell us 
about your last game in 2019.

DIRK NOWITZKI: It was super 
emotional. I knew leading up to the game 
that this was going to be my last home game 
and my last week of my playing career. I had 
friends and family come in from all over the 
world for that last home game. I knew the 
Mavs were planning something, but I had 

no idea they had a huge ceremony planned 
after the game where five of my idols 
showed up. It was super emotional. And 
then the last game of my career was in San 
Antonio the following night. San Antonio 
played a little tribute video about my career 
before the game, and I got very emotional 
knowing this would be my last game ever. 
So it was definitely a tough time, but also 
great memories that I will never forget. 

POM: After playing so hard for 21 seasons, 
were you glad to lay down the ball?

DIRK: I am almost kind of glad 
that chapter is over. I have wonderful 
memories, but I was also ready to move 
on. I don’t think my body held up 
anymore the last season, and for me it was Continued on PAGE 22

POWER ON!
One of the greatest power forwards the sport 

has ever known, NBA legend Dirk Nowitzki and 

his inspirational wife, Jessica, formed The Dirk 

Nowitzki Foundation, which operates from a 

KBS-owned property in Dallas. Premier Office 

Magazine editor, Phil Diment, chats with Dirk 

and Jessica about their remarkable story.

JULY 13, 2011: Dirk Nowitzki arrives with [then] 
girlfriend Jessica Olsson at The 2011 ESPY 
Awards at Nokia Theatre in Los Angeles.
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for art has not ceased. We have slowly been 
collecting, and I find my connection to art 
mainly through the heritage on my mother’s 
side. As a strong African woman raising 
three children in a foreign country [Sweden], 
she managed to immerse herself in this new 
cold and unknown world where she lived for 
30 years before passing away in 2014. Many 
of the works we have in our collection relate 
back to the female form, abstract circles of 
life and nature as well as 
political messages from the 
colonial times and struggles 
by Africans in the West.

POM: Dirk, what 
was it like growing up 
in Würzburg, West 
Germany? Your dad, 
Jörg-Werner, had been 
a professional handball 
player, your sister, Silke, 
played basketball and 
your mom, Helga, played 
on Germany’s basketball 
team. What sports were 
you into as a kid and what 
triggered your interest in basketball?

DIRK: Würzburg is a nice little mid-sized 
town in Germany with a river that runs 
through it and castles around it. I loved 
growing up there. I grew up in a sporty 
family. Like you said, my dad played 
handball. My mother and sister played 
basketball. Tennis was sort of the first sport 
that I picked up when I was about 4 or 5 
years old. I also played handball, and my 

dad was the coach. Ultimately, I fell into 
basketball because I was tall. I played on my 
school team first and then joined the club 
team later. I stuck with basketball because I 
was tall, it was easy for me and I loved it. 

POM: Around age 15 you started playing 
professional basketball in Germany. That 
is when Holger Geschwindner, a member 
of the German national team, saw your 

potential and asked to be your mentor. Tell 
me about the impact he had on your life.

DIRK: He basically taught me everything 
I know on and off the floor. He was not 
only my mentor, he was my agent, he was 
my friend, a second father to me if you will. 
He helped me with everything not only 
on the court, but he helped try to grow me 
off the court as well. He gave me books to 

Marcus started his career in the top 
Swedish League playing for Halmstad, and 
then got offered a contract with Blackburn 
Rovers as well. My brothers got to play 
together for one season before Martin 
went on to Norwich. After six seasons in 
Blackburn, Marcus went on to play for 
Derby County for four seasons.

POM: Jessica, what led you to the U.S.?

JESSICA: I was studying at a university in 
Sweden and the school I went to had a few 
exchange programs around the U.S. As I 
needed a change, I decided to finish up my 
last two years at an international school 
in Hawaii and had the best time meeting 
people from all over the world. I had a visa 
for a year after school and decided to try out 
Dallas as I had a cousin here. 

POM: Tell us about your connection to 
the arts?

JESSICA: Two weeks after arriving in 
Dallas, I met a lady who had a contact at 
a new art gallery opening in town, Goss 
Gallery. It sounded interesting and I 
went for an initial interview. I got called 
back for a second interview when the 
owners, Kenny Goss and George Michael, 
were back in town right after the grand 
opening, and I was hired on the spot!

Goss Gallery was founded in 2005 and 
represented artists from around the world. 
For two years we had a rotating exhibition 
schedule every other month exhibiting 
and selling art. In 2007, the founders 
decided to turn nonprofit, and The Goss-
Michael Foundation was founded. They 
had amassed an amazing collection of blue 
chip British Contemporary Art. At this 
point we decided to switch gears and only 
exhibit works from Kenny and George’s 
collection. My role changed and I became 
in charge of their art collection in Dallas 
and London as well as keeping an eye on 
the market to update insurance values, 
lend pieces to museum shows, assist with 
buying/selling as well as maintaining and 
researching for the collection.
  
In 2013, I left the gallery to focus on Malaika, 
the first addition to our family, but my love 

Continued from PAGE 21

POWER ON!

Continued on PAGE 24

Jessica Nowitzki’s twin brothers, Martin (left) and Marcus Olsson, became international soccer stars. 
Here they celebrate the final whistle of the FA Cup’s Fifth Round — Arsenal vs. Blackburn Rovers — 
at Emirates Stadium.
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Picturesque Würzburg, Germany where Dirk grew up and first 
learned to play handball, tennis and of course basketball.
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read, certain things to do to help develop 
my brain. He pushed me to finish high 
school, which was important to at least have 
something to fall back on if basketball didn’t 
work out. He always pushed me, and we 
traveled the world together. He introduced 
me to music, and I started playing piano 
and saxophone and all sorts of things. I 
just think he was very important in my life. 
And it’s probably fair to say without him I 
wouldn’t have made it to this spot. 

POM: Did Holger continue to work with 
you throughout your NBA career? 

DIRK: Yes. Even though he lived in 
Germany, he was literally only a phone call 
away, especially my first couple years when 
I was struggling. There would be games my 
rookie season that I wouldn’t play at all. 
He was my mental support. I remember I 
used to be on the phone with him all the 
time before games, sometimes after games. 
And when I would say, “Holger, I need 
you, come on over,” he would literally 
be sitting on a plane the next day coming 
over, trying to settle me down, working 
on my techniques and jump shots to get 
my confidence back up. That was big. He 
was always there for me. Always in my 
corner. And he would always come over 
even though he was in Germany, every 
time I needed him. Of course, he is a little 
different, and coaches here would kind of 
smile at the exercises we would do. But they 
respected what he had done with me and 
the approach he has and the love he has 
for the game, but his techniques are a little 
different than what anyone has ever seen. 

“That one game 
changed my life.”

POM: Take us back to 1998. You were 
19 and you had a chance to play for the 
international team at the Nike Hoop 
Summit where you scored 33 points. 

DIRK: I had just completed compulsory 
military service. I visited a couple colleges 
and I also visited a couple of great teams 
in the Euro League, Italy and a team in 

Barcelona. I thought those were going to be 
my next steps. And then I was invited to the 
Hoop Summit. There were a lot of scouts 
there, and it was broadcast live on ESPN2. 
And from there on out, everyone said I 
could be an NBA player and be drafted in 
the top 10. That one game changed my life. 

POM: What was it like plunging into an 
entirely different culture, and adjusting to 
the NBA?

DIRK: My rookie season was extremely 
tough. Back home in Germany, I was 
used to having one game a week on the 
weekends. My first year in the NBA was 
a lockout year. Once the lockout ended, 
there was so much traveling, so many 
games and so much going on. We once had 
six games in eight days during my rookie 
season. I didn’t know what city we were in 
half of the time. Sleep was off, and there 
were different times zones. Expectations 
were high, not only on myself but from 
everyone else. It was hard adjusting where 
the game was faster and players were 
stronger. Then of course adjusting to life 
off the court. I had gone from always living 
at home with my parents to living on my 
own in a new country. I learned English 
in high school, but the slang was a little 
different and hard for me to understand so 
I didn’t try to speak much because I was 

scared of saying the wrong thing. I was 
used to living in Würzburg, a smaller town 
and I come here to Dallas, this big city. I 
didn’t know much about the city at all. 
It took me awhile to get comfortable and 
get situated. I also had to get used to life 
by myself  — even the little things: getting 
an apartment, getting a car, going grocery 
shopping, washing clothes, all the stuff I 
never had to do. So it was tough for me. 
But I just had to work through it. Holger 
helped me, and the community supported 
me from day one and wanted me to 
succeed. That is something I will never 
forget. The Mavs also put a lady in charge 
of me named Lisa who was vital in helping 
me get comfortable and set up in Dallas. 
She helped me get my first bank account, 
get my visa, my driver’s license and just get 
me going here so I could pay some bills. 
Lisa was very important early on, and she 
still is. She’s like a second mom.

POM: What was that first NBA year like?

DIRK: My start was bizarre. My first 
game was in Seattle against fellow German 
NBA player Detlef Schrempf. He had an 
amazing career, which I always followed. I 
will never forget that game. It was probably 
the worst game I played in my life — 
everything was overwhelming. There were 
a lot of press people, including German 
media. I took a picture with Detlef before 
the game and I was in awe being on that 
stage, playing in an arena that big. The 
whole start of my career was overwhelming. 
I remember another early game against 
the Houston Rockets. They had Scottie 
Pippen and Charles Barkley on the same 
team at that time. They were two of my 
idols and heroes. It was a surreal moment.

POM: To what do you credit making 
it through those initial years and 
transitioning into one of the most 
dominant scorers in the NBA?

DIRK: You know, all those people who 
helped me get going and supported me. 
And then I would say just working hard. 
There are a lot of talented guys in this 
league, some of the best athletes in the 
world. I just had to believe in myself and 
put the work in. I didn’t know where 
it was going to take me, but I knew I 
wanted to get everything out of my talent 
and potential. For example, during days 

Continued from PAGE 22
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The power of a mentor. Dirk shoots around 
on the practice court with mentor Holger 
Geschwindner prior to Game 5 of the 2011 
NBA Finals against the Miami Heat.
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between games, I would go back to the 
gym at night to work and shoot. I would 
play horse with Steve Nash, or we would 
play one-on-one. After the season, I 
would take one or two weeks off max and 
then I would be back in the gym working 
out with Holger, trying to be a more 
complete player by start of the next season. 
Eventually it was that dedication and hard 
work that got me through. I always saw 
myself as a student of the game, trying to 
get everything out of my potential. 

POM: What was one of your most 
memorable games outside of winning the 
NBA Championship in 2011?

DIRK: I always remember, in 2006, we 
had a great playoff run. We actually made 
it to the NBA Finals that year, but ended 
up losing. However, in the second round 
we faced the San Antonio Spurs. They had 
always beat us in the playoffs, and they were 
sort of like our big brother. We ended up 
beating them in a Game 7 overtime on the 
road in San Antonio, one of the toughest 
arenas to play in the NBA. That was a big 
moment for our franchise, to move past the 
Spurs finally. And to win a Game 7 on the 
road is just an unbelievable feeling. 

POM: How did your basketball career in 
Europe give you an advantage in the NBA? 

DIRK: The European game was a little 
different. It was more five-on-five, more of 
a team game. When I got here, the NBA 

was a lot of one-on-one and dribbling. 
Then the NBA kind of changed the rules. 
They put in a zone, which changed the 
entire game. That played right into my 
hands, with the game being more open 
and less hand checking. The NBA tried to 
clean up the game and make it less physical 
— that was right in my wheelhouse. It was 
more shooting, more moving, more pick 
and rolls and more five-on-five instead of 
just one guy dribbling the ball all the time. 
It was the perfect transition for me. I came 
into the league right at the time when the 
league was starting to change. And that 
change was perfect for my skillset and 
helped me succeed and have a long career. 

POM: Jessica, take us to 2011, the finals 
series between the Mavericks and the 
Miami Heat, who had James, Bosh and 
Wade. In the middle of the series Dirk was 
battling a fever and a hand injury. There 
were so many odds against him. How do 
you feel they made it through to clinch the 
championship?

JESSICA: This was the most important 
series in his life, but we didn’t discuss 
it much as it was his moment. Though 
I was fortunate enough to be part of 
every playoff game. I know he had a 
disappointing run in 2006, but I think 
that really fueled his fire and desire to 
bring home the trophy. The fever and 
the hand injury didn’t factor in much in 

the larger scheme of things, as it’s more 
mental at that stage. Everything else lined 
up well for him and the team, and it was 
their year!

POM: You and Dirk tied the knot 
in 2012. One of your two wedding 
ceremonies was in Kenya. What was that 
like? 

JESSICA: My mother organized the 
wedding, and at the time we had no idea 
what to expect. We had only provided her 
with our measurements, as we were told 
they were getting something made for us. 
We thought we were having a party, but 
quickly realized it was a traditional Kenyan 
wedding ceremony called Ngurario. We 
had the traditional outfits made for us and 
we enjoyed a day and night-long ceremony 
with music, food, traditional dances and 
gift giving.

POM: Tells us about The Dirk Nowitzki 
Foundation. 

DIRK: I started The Dirk Nowitzki 
Foundation in 2001. I had some great 
role models on the Mavs. One was Steve 
Nash, and the other was Michael Finley. 
Both were great pros on the court and off 
the court. They also were serious about 
supporting the community in which they 

Continued on PAGE 26

At only 19, Dirk put up 33 points at the 1998 
Nike Hoop Summit in San Antonio playing 
against future starters Rashard Lewis and Al 
Harrington. That game changed his life forever. 
He was selected as the ninth pick of the NBA 
draft by the Milwaukee Bucks and immediately 
traded to the Dallas Mavericks, a deal that 
will go down as one of the worst trades in 
basketball history.

Coach Don Nelson poses with Dirk Nowitzki and Steve Nash sporting their bleached blond hair dos. 
Both players were acquired by the Mavericks in 1998. Dirk and Steve quickly became friends on and 
off the court and lived in the same apartment complex. Nelson believed in the potential of these 
players, who each would be honored as league MVPs later in their careers. 



play. Giving back was something that was 
very important to them, and I learned 
from them at an early age that it is very 
important to be involved and make a 
difference in your community. So in 2001, 
I founded The Dirk Nowitzki Foundation 
in Dallas, and then shortly after, I founded 
the Dirk Nowitzki Stiftung, which is my 
foundation in Germany. We now have two 
entities. Jessica is running the foundation 
here [in Dallas], and my sister is running 
the foundation in Germany.
 
POM: What is the mission of The Dirk 
Nowitzki Foundation?

DIRK: The Dirk Nowitzki Foundation 
is dedicated to putting children first and 
assisting them through programs focusing 
on their well-being, health and education. 
Over the years, we have supported a lot of 
amazing projects and organizations and we 
look forward to continuing to grow and 
support our community for years to come. 

POM: What is the key event that your 
foundation hosts? 

DIRK: Every spring, I host a baseball 
fundraiser that I actually took over from 
[hockey legend] Mike Modano a number 
of years ago, and it is great. But about five 
years ago, Jessica and I were thinking that I 

do a lot of different sports for charity — I 
play baseball, soccer, all sorts of stuff. Why 
don’t we actually do something that we 
both are passionate about? We came up 
with the concept of a tennis tournament. 
Our annual Dirk Nowitzki Pro Celebrity 
Tennis Classic is held every September. 
This coming September [2020] will be 
our fifth annual. The weekend includes an 
intimate dinner with celebrities and some 
of our supporters to raise money for the 
foundation, and then the next day we all 
meet at the tennis courts to play doubles. 
Every amateur who buys in gets to play 
with a pro/celebrity, and we switch teams 
at the end of each match so everyone gets 
to meet and play. It’s fun for everyone 
involved, and has become our main 
fundraiser. We have grown each year, and 
we can’t wait to expand even more. 

POM: Who are some of the organizations 
and stars that have come out to support 
these great events?

DIRK: We’ve had a lot of Dallas 
Cowboys players out to support the 
baseball game, whether it is Romo, 
Witten, Emmitt Smith came last year, Dez 
Bryant played a couple times, just to name 
a few. At tennis, Andy Roddick comes 
out every year and John Isner has played 
a couple times. We’ve also had Ben Stiller 
and Owen Wilson play. And this year the 
mayor came to our fundraiser dinner for 
the first time. So I think we have had some 
great support. 

 “The Dirk 
Nowitzki 
Foundation is 
dedicated to putting 
children first and 
assisting them 
through programs 
focusing on their 
well-being, health 
and education.”

POM:  How does The Dirk Nowitzki 
Foundation select worthy charities to 
support each year?
 
JESSICA:  Organizations submit a 
grant application through our website, 
dnfoundation.org, due by the end of 
September each year.  We then carefully 
review each application, researching the 
organizations and analyzing how they 
match our foundation’s mission.  From 
there, the board meets at the end of the 
year to discuss each organization and make 
the tough decision on which organizations 
we will support for that year. 
 
While organizations apply for a monetary 
grant, we strive to have more of a 
partnership than just writing a check. We 
create change in the community by 
coming together with not only money, 
but also expertise, relationships, time 
and compassion.  It’s very rewarding and 
we look forward to continuing to grow 
and create a lasting impact within our 
community.

POM:  Can you share a memory of how 
your foundation has made an impact?
 
JESSICA: Hurricane Harvey struck 
Houston right before our annual Tennis 
Classic in September 2017.  Seeing all the 
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Dirk and Jessica making an impact on a child 
at a children’s hospital visit.



D I R K  N O W I T Z K I  S N A P S H O T
1978: A Family of Athletes

June 19, 1978, Würzburg, Germany: Dirk Nowitzki born the second child 
to Jörg-Werner and Helga Nowitzki. His father represented Germany as 
a handball player and his mother was a professional basketball player. 
His older sister, Silke, became a local track champion and later a star 
basketball player and worked for the NBA internationally.  

1994-1995: The 16-Year-Old Pro 

At age 15, Dirk catches attention of German national team leader, Holger 
Geschwindner, who becomes Dirk’s trainer and mentor. Holger’s training 
methods would later prove key to Dirk becoming one of the greatest 
basketball players of all time. At age 16, Dirk plays professionally for DJK 
Würzburg X-Rays, a German pro basketball team.

1997-1999: The Nike Opportunity and the NBA Draft 

Dirk participates in the 1998 Nike Hoop Summit, outplaying 
U.S. NBA stars and named Germany’s “Basketballer of the 
Year.” While completing German military training, 7-foot-
tall Nowitzki drafts the ninth pick as a prep-to-pro into 
the NBA for the Milwaukee Bucks and then traded to the 
Dallas Mavericks. 

1999–2000 Season: Enter Mark Cuban 

Mavericks owner, Ross Perot Jr., sells the team for $280 
million to internet billionaire Mark Cuban, who invests 
so much into the team and the players it is said the 
only thing they needed to focus on was winning. Dirk 
immediately improves in his second season as a power 
forward, averaging 17.5 points per game. 

2000–2001 Season: Reaching the Playoffs 

Dirk becomes the first Mavericks’ player to make the All-NBA Third 
Team. With point guard and best friend, Steve Nash, and small forward, 
Michael Finley, the Mavericks reach the playoffs for the first time since 
1990. Dirk forms The Dirk Nowitzki Foundation. 

2001-2002 Season: All-Star Team 

Dirk is voted into the All-NBA Second Team 
and into his first of many NBA All-Star Games. 
Mavericks again make the NBA playoffs with 
a 57-25 record and sweep Kevin Garnett and 
the Minnesota Timberwolves in round one 
with Dirk averaging 33.3 points per game.  

2002–2003 Season: Western Conference Finals 

Dirk propels the Mavs to a 60-22 record earning them a playoff spot 
against the Portland Trail Blazers. The series goes the full seven games with 
Nowitzki hitting a clutch 3-pointer, one of the most important baskets of his 
career, and leading them to win the series. After defeating the Sacramento 
Kings, Dirk is injured in Game 3 against the San Antonio Spurs. The 
Mavericks ultimately lose in six games, shaken but not deterred.

2003–2004 Season: Face of the Franchise 

From 2004 until the end of his NBA career, Dirk becomes the face of 
the franchise, a great honor, but a heavy weight to carry. With a 52-30 
record going into the playoffs, the Sacramento Kings defeat the Mavs. 
Hopes are deflated, but the determination to win is not.

2004–2005 Season: All-NBA First Team 

Avery Johnson becomes the Mavs head coach. Dirk improves his average 
scoring helped by a career-best 53-point game against the Houston 
Rockets. For the first time, Dirk is voted to the All-NBA First Team and placed 
third in MVP voting for the league behind Steve Nash and Shaquille O’Neal.

2005–2006 Season: The Finals 

Dirk led the Mavericks in the 2005-2006 
season to 60 wins and his third 2,000-point 
season. During his reappearance at the 
NBA’s All-Star Weekend, Dirk defeats Ray 
Allen and Gilbert Arenas in the 3-Point 
Shootout and finishes third in the league’s 
MVP voting. In the 2006 playoffs, Dirk 

averages 27 points per game, sweeping the Memphis Grizzlies and then 
defeating the rival Spurs in seven games scoring 37 points in the final 
game. In the Western Conference Finals against the Phoenix Suns, Dirk 
scored 50 points in a crucial Game 5 and wins the series in six games 
advancing for the first time to the NBA Finals against Dwyane Wade and 
the Miami Heat. In a tough loss, the Mavericks lose the series 4-2.

2006–2007 Season: NBA MVP 

Not deterred by the championship loss, Dirk shoots a career-best 50.2% 
from the field leading the Mavs to a franchise-
high 67 wins. Dirk becomes the fourth player 
in NBA history to join the 50-40-90 club 
(above 50% for field goals, above 40% for 
3-pointers and above 90% for free throws). 
Despite the postseason loss, Nowitzki is voted 
the NBA’s regular season MVP, becoming the 
first European player ever to win the award.

2007–2010 Seasons: Leave Dallas? No Way! 

From 2007 to 2010, Dirk leads the Mavericks to three playoff 
appearances and surpasses Rolando Blackman’s 16,644th point to 
become the Mavs all-time career points leader. In the 2009-2010 
season, Dirk was selected to play in his ninth NBA All-Star Game and 
became the first European player to hit the 20,000-point milestone. 
After the 2009-2010 season, Dirk became a free agent but remains 
loyal, signing a four-year $80 million deal to remain in Dallas. He was a 
Maverick in every sense of the word.

2010-2011 Season: The Championship 

Dirk earns a trip to his 10th NBA All-Star Game. The Mavs defeat Portland in 
the first round of the playoffs and in a stunning second round, they sweep 

the defending champion LA Lakers. The 
Mavs face the Oklahoma City Thunder in 
the Western Conference Finals. Dirk sets an 
NBA record of 24 consecutive free throws 
and wins the title in Game 5. The world is 
now watching 33-year-old Dirk Nowitzki as 
the Mavs face the Miami Heat’s threesome 
of Bosh, Wade and James for the NBA’s 

highest honor. All odds were against Dallas. In a Game 1 loss, Dirk 
tears a tendon in his left middle finger. In Game 2, Dirk leads 
the Mavs from a 15-point 4th quarter deficit with a driving 
left-handed layup over Bosh to tie the series. With the 
world watching, the Mavs lose in Game 3. Playing with a 
fever, Game 4 was perhaps the most challenging of Dirk’s 
career, but these setbacks only inspired Dirk to go past 
his limits by winning the next game and ultimately the final 
game in Miami. Dirk Nowitzki is named NBA Finals MVP. 

2011-2019: The Final Years 

The 2018-2019 season would be Dirk’s last. In his final home 
game of the season, Nowitzki scored 20 points against the 
Phoenix Suns and announces his retirement. One day later 
he plays his final NBA game against the Spurs, recording a 
double-double 20 points and 10 rebounds. The accolades 
from Dirk’s U.S. and international careers are almost too 
numerous to list: sixth in all-time NBA scoring, fifth in all-time 
rebounds, 14x NBA All-Star, 12x All-NBA Team, second in NBA 
Finals free throw percentage, highest-scoring foreign-born 
player in league history, most seasons with one team and 
currently the all-time statistical leader for the Dallas Mavericks.

2019-Present: Giving Back  

Not long after he joined the NBA, Nowitzki 
established The Dirk Nowitzki Foundation to 
improve underserved women and children’s 
health and well-being. Today, Dirk has two 
foundation entities: The Dirk Nowitzki Foundation 
that operates in the United States and Dirk Nowitzki 
Stiftung, which operates internationally.
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devastation, we knew we needed to do 
something.  We decided all our proceeds 
from the Tennis Classic that year would be 
given to families who had lost everything in 
the hurricane. Through our relationships 
with Family Gateway and Bryan’s House, 
we were connected to 10 families who had 
relocated to Dallas to begin a new chapter. 
We followed these 10 families for an entire 
year and helped them get back on their feet 
as they navigated a new city with very few 
possessions.  We were able to provide each 
family with free rent for a year, a brand-
new car, free day care for a year, clothing, 
food and supplies. In addition, we created 
a monthly mentorship program where we 
brought in leaders to talk to the families 
while helping them make informed decisions 
on their next career move and making life 
connections. It was a unique experience that 
really allowed us to see the impact we could 
make on the individual level.  

POM: What do you like about living and 
raising a family in Dallas?

DIRK: Our kids were born here and they 
are about to go to school. I have been here 
for over two decades and the community 
and city have embraced me. This is 
definitely home. I have seen Dallas grow 
into a wonderful city that is multicultural, 
has great diversity, state-of-the-art schools, 
amazing arts and culture. This is the place 
where we want to raise our children. 

POM: Who were two of the most 
influential people in your life and why? 

DIRK: I would say my parents for always 
supporting me with everything I wanted to 
do and every sport I wanted to play. They 
were always there driving me around and 
providing moral support. And Holger 
came into my life when I was 15. He 
developed me on and off the court. So they 
were each vital in my life early on. The last 
nine years, that has been Jessica. She has 
always supported me and played a key role 
in letting me compete for a long time. And 
of course, now we have amazing children. 

POM: During your career with the 
Mavericks, you played under two owners, 
three coaches and saw a lot of star players 

come and go. Looking back on your career, 
who were some of the players or coaches 
that you enjoyed working with the most?

DIRK: I was fortunate to only have two 
owners: Ross Perot Jr. at the beginning, 
and then Mark [Cuban] bought the team 
at the end of my second year. I have had 
a great relationship with Cuban over 
the years, almost a friendship. He always 
supported me. When there was something 
off the floor, he was there for me. I owe 
him a lot. As for coaches, I have been 
fortunate as well. Coming in the league, 
Don Nelson was mismatch-driven. He 
was an offensive genius. That style played 
into my hands. He didn’t play traditional 
basketball. He wanted his big man to 
shoot and move and bring the ball up 
the floor. When Avery [Johnson] came 
I learned a lot from him. He made me 
tougher. He made me score in more ways 
than just shooting. He challenged me in 
other areas to become a better all-around 
player. I owe that to Avery. Then Coach 
Rick [Carlisle] came, and I think he put 
it all together for me. He gave me the 
freedom to play my game, but also wanted 
me to play an all-around game. So I’ve had 
three great coaches and all have challenged 
and pushed me in different ways. 

Of course, I have played with so many 
great players. Steve Nash and Michael 
Finley helped me get going here. They 
are still wonderful friends to this day. 
They gave me confidence my first couple 
years, so I am always appreciative of the 
way they got me going. And the entire 
championship team is like a brotherhood 
now. Any time I see someone from the 
championship team we give big hugs and 
talk about the good old days. Whether it 
is Jason Kidd, [Brian] Cardinal, Tyson 
Chandler, Shawn Marion, so many — we 
had a great crew that year with a bunch 
of veterans who wanted to win. So that 
of course was fun. But there are really too 
many players to name them all. 

POM: Basketball is such a great sport, 
but commercialism makes players out to 
be super-humans and they have to live 
up to all the hype created by the media or 
their sponsors. How did you and Dirk stay 
grounded then and today?

JESSICA: Dirk has always been good at 
leaving work at work. And when he comes 
home, he’s just like any other husband or 
dad wanting to unwind. We don’t let a lot 

Continued from PAGE 26
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Mark Cuban and Dirk Nowitzki No. 41 of the Dallas Mavericks shake hands in the locker room after 
the game against the Phoenix Suns on April 9, 2019, at American Airlines Center in Dallas.
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Ryan’s Commercial Property Tax Practice 
Reducing Real Property Tax Liabilities 

Property taxes represent one of the largest areas of tax exposure and risk for companies. 

Ryan’s industry-leading commercial property tax professionals help you reduce your 
business property tax liabilities and manage the rapidly changing ownership and valuation 
of your commercial real estate. We develop a real property tax management plan that 
ensures your organization pays no more than its fair share of property taxes, dramatically 
improving cash flow and profitability while streamlining your administrative processes. 

As the largest property tax practice in North America, with more than 870 professionals in 
46 cities and relationships in nearly every jurisdiction, our experience is unmatched by any 
other national, regional, or local provider.

Please visit us at ryan.com or call 855.RYAN.TAX to learn more about how our 

services can benefi t your business.

© 2019 Ryan, LLC. All rights reserved. “Ryan” and “Firm” refer to the global organizational network and may 

refer to one or more of the member fi rms of Ryan International, each of which is a separate legal entity.
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of outside distractions affect our values and 
reality on how we were brought up. I think 
people put a lot of pressure on themselves 
and create a stressful environment, but we 
try to keep a good balance and focus on our 
family and kids.

“When he comes 
home, he’s just like 
any other husband 
or dad...”

POM: Outside of basketball, what is one 
of the most daring or adventurous things 
you have ever done?

DIRK: During my playing career there 
were a lot of adventurous things that 
weren’t allowed, like motorcycle riding 
and skiing. I can’t wait to enjoy some of 
that stuff now that my NBA playing career 
is over. I spent six weeks backpacking in 
Australia and seeing the country. That was 
one of the most amazing trips, sleeping in 
cars and stuff like that. 

POM: Jessica, how about you?

JESSICA: Hiking and summiting Mt. 
Kenya last year!

POM: For both of you — favorite food, 
music or movie?

DIRK: I love all sorts of foods … seafood, 
pastas, pizzas and Mediterranean. I love a 
good steak every once in a while, and ribs 
— obviously not during my career, but 
now. And I do love sweets. I love ice cream 
and cakes, all sorts of things I had to stay 
away from during my career. For music, I 
still go back and listen to some of the '90s 
classics from when I grew up, especially '90s 
hip-hop and rap. That was my era. 

JESSICA: Spicy and flavorful food! Indian, 
Thai, Kenyan and Mexican are probably 
my favorite, but I also love a good Swedish 
smorgasbord with lots of pickled herring, 

caviar and gravlax. For a favorite movie, I 
grew up watching Hitchcock and Bruce 
Lee movies, which has drawn me more to 
mystery solving and drama. I don’t take 
time to stay up watching movies these 
days, but when I travel I love watching 
documentaries! They are interesting, 
informative and short!

POM: How do you feel the league has 
changed in the 21 years since you started?

DIRK: The league has changed 
tremendously. When I first came in, 
there was a lot of one-on-one, and now 
it is a team game. Everyone has to shoot. 
Nowadays, teams play with small lineups, 
and even the centers bring the ball up and 
shoot 3s. Used to be the 4s and 5s could 
barely shoot from the outside, and basically 
only shot around the basket. But now you 
have five shooters out there at all times. The 
game is much faster, more skilled. You have 
a guy like Steph Curry pull up from half 
court and make shots. So it’s been amazing 
to watch the growth of the game and the 
skill level of these players. And it’s been 
incredible to be a part of. 

POM: Dirk, you stuck 
with Dallas for 21 
remarkable seasons 
and you leave 
as one of the 
greatest players the 
sport has known. 
What do you 
feel your biggest 
contribution was to 
the game? 

DIRK: If I get credit 
for helping change the 
game, that is an amazing 
honor to me. I just always 
tried to become better, and 
saw myself as a project working to be a 
more complete player. When I first got 
in the league, there were only 20 or so 
international players, and now we have 
over 140-150 international players. That 
is great growth outside of the U.S. and if 
I helped pave the way for some of these 
players to come into the league now, then 
that is a huge honor to me. 

POM: For those who aspire to be leaders 
be it on a sports team, in business or at 

their church or charity, what advice would 
you offer for dealing with difficulties and 
making a positive impact on others?

DIRK: You have to work through tough 
times whether in business, sports or 
whatever it may be. It is never easy. There 
are always ups and downs. You surround 
yourself with good people and a good 
support system — people who support 
you with everything they have, no matter 
what. They push you through the tough 
times. And you also learn from those 
tough times. They build character and 
you come out as a better leader. You work 
through it, you believe in yourself and you 
work hard. That’s how I always tried to get 
through tough times, of which there were 
plenty in my career. After a little time of 
grief or disappointment, you set yourself 
a new goal. You work towards that new 

goal, and you work hard with 
your friends and family as your 
support system.

POM:  Dirk, thank you 
so much. Jessica, how can 
people support The Dirk 
Nowitzki Foundation? 
 
JESSICA: For 2020, our 

tennis tournament will 
take place the weekend 
of September 19-20. We 
have various sponsorship 

levels for the tournament, 
whether on the corporate or 
individual level. For the tennis 
lover, individuals are able to 
buy a spot to play doubles 
with a pro/celebrity. It is 
such a fun, family-friendly 
event. Proceeds from our 

tournament all go to The Dirk 
Nowitzki Foundation. As a 501(c)(3) 
organization, we also accept donations 
throughout the year, and any gift received 
is tax deductible. We are honored when 
an organization or individual feels moved 
to give to our foundation because they 
believe in the work we are doing. Our 
website is dnfoundation.org.  You can find 
information on projects we support and 
our annual fundraiser on our website.  We 
can also be reached by email and phone 
at info@dnfoundation.org, or by calling 
(469) 372-5981.  

Continued from PAGE 28
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Stress is one of the biggest thieves of 
productivity in the business world. 

A study conducted by Health Advocate 
on stress in the workplace revealed 
that one million U.S. employees miss 
work each day due to stress, and this 
absenteeism costs employers roughly $600 
per worker each year. 

In addition, the American Psychological 
Association reports that as many as 61% of 
Americans are stressed about their work, 
leading to higher health care costs and 
lower performance results. 

Clearly, stress in the workplace has 
become a serious issue for office tenants, 
leading to a shift in focus for both 
tenants and landlords.

This shift is being driven by two 
fundamental factors: demand from 
talent and financial performance.

According to the Fellowes Workplace 
Wellness Trend Report, 87% of workers 
would like their current employer to 
offer healthier workspace benefits with 
options ranging from wellness rooms 
and company fitness benefits to sit-stand 
desks and ergonomic seating. These stress-
lowering amenities also contribute to 
retention — the same study reported that 
93% of workers in the tech industry said 
they would stay longer at a company that 
offers these benefits.

Clearly, stress in the 
workplace has become 
a serious issue for 
office tenants, leading 
to a shift in focus...

Equally substantial is the proven impact 
of stress-lowering amenities on financial 
performance. In 2016, the Journal 
of Occupational and Environmental 
Medicine analyzed the stock performance 
of 26 companies and reported that those 
with effective workplace health programs 
reaped larger financial rewards by a wide 
ratio of more than two to one.

As corporate tenants focus more on 
employee health and well-being, they have 
been increasingly striving to reduce stress 
in the workplace in many ways. By offering 
their employees wellness programs, 
exercise classes, healthy and convenient 
food options, a choice in workstations 
and a more home-like office environment 
complete with comfy couches, nap rooms 
and ping pong tables, many companies 
are doing their part to lower stress in the 
workplace.

Proactive landlords are simultaneously 
working to provide stress-free 
environments for their tenants and 
subsequently reap tremendous benefits 
in tenant loyalty and increased interest in 
their buildings. 

Below are some of the top strategies office 
owners are using to create stress-free 
environments in the current office market:
 
1.  Acquiring buildings in 

exceptional locations
 
The right location can be a significant 
stress reliever for office tenants and their 
employees.

By Rodney Richerson

A M E N I T I E S

The Ultimate Office Amenity:

Stress-Free Environments
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Many tenants are drawn to live/work/play 
environments and want their offices to be 
within walking distance of housing, public 
transportation, shopping and dining as 
well as daily conveniences, such as local 
grocery stores, farmers’ markets, gourmet 
coffee shops and the like. 

KBS-owned Accenture Tower in Chicago 
sits above Ogilvie Transportation 
Center, one of the primary train stations 
connecting Downtown Chicago to 
the suburbs. This location provides 
tenants with direct access to city trains, 
buses, expressways and walkability to 
hundreds of shops, restaurants and service 
businesses, which takes the hassle out of 
commuting to work, grabbing lunch and 
running errands during the day. 
 
Well-located buildings offer easier access 
and shorter commutes, which save tenants 
and their employees time and aggravation 
during the work week.

To evaluate these locations, office 
owners and corporate tenants are often 
referring to Walk Scores, which measure 
walkability and bikeability; WiredScores, 
which measure connectivity; Transit 
Scores, addressing access to light rail; 
and proximity to talent pools (e.g. major 
universities).

At KBS, our strategy is to invest in well-
located, best-in-class assets in the epicenter 
of growth markets. A large portion of our 
portfolio is WiredScore certified, and we 
concentrate on markets and properties 
with high scores in all of these sectors.

It’s also important to note that exceptional 
locations don’t have to be in primary 
markets. While major gateway cities can 
be productive places to work, real estate 
activity is ramping up in markets such 
as Austin, Texas; Salt Lake City, Utah; 
Portland, Oregon and Raleigh, North 
Carolina.  KBS-owned 515 Congress in downtown Austin affords tenants the perfect mix of a prime 

location in a premier market and numerous amenities both within the property and in the 
immediate neighborhood. These features provide employees with the right location and the 
right mix of amenities to make the work-life balance a lot easier.

A M E N I T I E S

Continued on PAGE 34
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2. Offering on-site service amenities 
 
When it comes to reducing stress in the 
workplace, on-site or walkable service 
amenities can make a huge impact. The 
ability to access services such as dry cleaning 
pickup and drop-off, shoe shining, gas tank 
fill-ups and nail and hair treatments — all 
near the building where employees work 
— is a major time-saver and convenience 
booster for tenants.

In fact, on-site service amenities may be 
even more important to tenants than 
physical amenities for reducing stress. In 
today’s society, saving time is one of the 
most effective ways to relieve anxiety.
To that end, landlords are beginning to 
provide enhanced on-site services and 
conveniences to their tenants. 

At KBS-owned Bank of America Tower 
in Raleigh, North Carolina, tenants have 

access to on-site concierge services that can 
assist with errands and daily tasks, six high-
speed elevators with direct office access, 
covered parking that helps employees get 
to work more comfortably and several first-
floor restaurants. Many of our properties 
also offer EV charging stations and bike 
storage, which appeal to environmentally 
conscious tenants and their employees. 

In-building amenities like these make a 
difference for tenants in time saved, ease 
and comfort to help lower stress levels.

3.  Maintaining a proactive asset and 
property management ethic

While good managers respond quickly 
to tenant communications, excellent 
managers are proactive — a trait that can 
significantly contribute to a worry-free 
office environment.

Proactive asset and property managers are 
fastidious about preventative maintenance 
and handle upgrades professionally, 
reducing stress by freeing tenants to focus 
on their work rather than spending time 
reporting issues.

Conducting HVAC, electrical, plumbing 
and elevator systems checks before 
they’re due; repairing and replacing roofs; 
upgrading restrooms and common areas 
and refreshing flooring, lighting, carpeting 
and painting before they wear out or begin 
to look worn are fundamental elements of 
a proactive property management strategy. 

Beyond that foundation, today’s landlords 
are working to connect more deeply with 
tenants in order to better understand their 
needs and exceed expectations. Regular 
tenant surveys and phone or face-to-face 
check-ins are valuable tools to help office 
owners ensure that each property is being 
managed in a way that alleviates stress for 
their tenants.

Security is an important area where 
managers can demonstrate proactive 
management ethic with noticeable results. 

Granite Tower, a KBS-owned property 
in Denver, Colorado, features an on-
site property management office, 24/7 
security and security guards to promote 
tenant safety. In San Jose, California, 
KBS’ 17-story Ten Almaden offers lobby 
ambassadors and a security system to 
ensure tenant safety. In a society where 
security is a growing concern, these 
proactive management measures reduce 
stress levels in an impactful way.

While good 
managers respond 
quickly to tenant 
communications, 
excellent managers 
are proactive.
By acquiring buildings in exceptional, 
transit-oriented, walkable locations; 
offering on-site service amenities to save 
tenant employees’ time and maintaining a 
proactive asset and property management 
ethic, today’s forward-thinking landlords 
are increasingly delivering stress-free office 
environments for their tenants.

Looking ahead, reducing stress in the 
workplace will become an increasingly 
important part of office tenants’ leasing 
decisions. The best owners will continue 
to demonstrate innovation in this sector, 
ultimately helping their tenants to 
attract and retain the right talent while 
strengthening bottom-line results.

At KBS’ Bank of America Tower in Raleigh, 
North Carolina, tenants have access to on-
site concierge services that can assist with 
errands and daily tasks.

A M E N I T I E S

Rodney Richerson

Rodney is a regional 
president for KBS 
overseeing over 14 million 

square feet of space in the 

western U.S.

Continued from PAGE 33
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STAY ON
THE MOVE.
This is a fast-paced property for companies who make big moves in Chicago. With an 

abundance of in-building amenities and move-in ready spec suites, Accenture Tower 

delivers what today’s marketplace leaders need to compete—and stay on the move. 

FOR MORE INFORMATION

Wendy Katz 

P +1 312 819 1175 
C +1 312 213 2219
Wendy.Katz@cushwake.com

500 W. Madison
Chicago, IL

Matt Lerner 

P +1 312 819 1254 
C +1 773 443 2218 
Matt.Lerner@cushwake.com
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POM: What type of clients do you work with?  

SHOSS: The Real Estate practice usually represents institutional 
investors in their sophisticated real estate transactions throughout 
the world, including REITs, private equity, life insurance 
companies, pension funds, real estate investment managers and 
Fortune 500 and FTSE 250 companies. I typically represent 
institutional owners of real estate throughout the U.S. on the 
landlord side of the practice. However, a few times a year, I will 

represent a tenant if requested. I think it is helpful 
understanding both the landlord’s and the tenant’s 
positions and needs when negotiating a lease, and I 
believe it helps me be more effective for my client. 

POM: What is your particular specialty?

SHOSS: Whether an acquisition or disposition or 
a lease transaction, I enjoy drafting and negotiating 
the relevant transaction documents, especially if 
they are complicated, and helping my clients achieve 
their desired result. Over the years, my practice has 
changed and evolved, and I now find that I spend 
approximately 70% of my time working on leasing 
and asset management-related transactions.   

POM: What trends are you seeing in office leasing?

SHOSS: In certain markets on the coasts, 
especially in San Francisco and Seattle, rents have been increasing, 
and still it remains a landlord-friendly market due to limited 
supply. In markets that are not as strong, we have seen a flight to 
quality, with newer Class A buildings being able to attract tenants 
away from older buildings. This is really market and area specific. 

With companies always looking to reduce costs, we have also 
seen a trend in the marketplace toward increased density in the 

KBS had the opportunity to interview Ronny Shoss, a 
veteran real estate attorney facilitating thousands of 
transactions over his career. Ronny is a partner with the 
global firm Mayer Brown, and he practices in Houston.

PREMIER OFFICE MAGAZINE: Tell us briefly about Mayer 
Brown’s real estate practice.

RONNY SHOSS: Our real estate practice has 
over 200 lawyers with offices in the Americas 
(Charlotte, Chicago, Houston, Los Angeles, 
New York City, Sao Paulo, San Francisco and 
Washington, D.C.), Europe (Dusseldorf, London 
and Paris) and Asia (Beijing and Hong Kong). 
Our Real Estate practice is regularly recognized by 
legal ranking directories, such as Chambers and 
Partners, The Legal 500 and U.S. News & World 
Report’s “Best Law Firms.”

Our Real Estate practice specializes in the 
acquisition, development, asset management, 
disposition, financing and leasing of all asset 
classes. We also provide legal representation 
for M&A transactions, complex fund and 
REIT transactions, private equity and public 
securities. Mayer Brown also represents institutional lenders and 
borrowers in senior secured, syndicated financings, mezzanine 
financings, refinancings and recapitalizations. We have also been 
actively involved in the workout and restructuring of credit 
facilities secured by real estate assets and work in tandem with 
our bankruptcy and litigation lawyers. Finally, we also provide 
counsel to foreign real estate clients in connection with their real 
estate investments in the United States. 

Let’s Talk Leasing

L E A S I N G

Ronny Shoss discusses 

leasing trends and how 

to achieve success 

negotiating leases in 

a changing real estate 

market.
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MARXOKUBO.COM

Owner’s Representation  |  Property Condition Assessment  |  Repair/Reconstruction Services

Sustainability  |  Structural Engineering  |  Accessibility  |  Construction Loan Services
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Denver  �  Seattle  �  San Francisco  �  Pasadena  �  Orange County  �  Dallas  �  Houston  �  Atlanta  �  New York  

Collaborative consulting & realistic

solutions for property investments. 

We’re a national AEC consulting firm that works with real estate 

owners, investors and lenders—at every point of the property 

lifecycle—to evaluate their building projects, solve complex 

challenges and implement tailored solutions. Engaging us means 

you'll make more informed decisions and, ultimately, mitigate risk. 

POM: Are you seeing any trends where companies, especially 
tech-related firms, are seeking to stake their locations near major 
talent pools — for example, Austin, Texas?

SHOSS: Yes, I think for the past couple of years we have seen real 
growth by tech-related companies in tech markets, such as Austin, 
Seattle and San Francisco, and the growth of these tech firms in 
these markets has certainly been one of the reasons for the high 
demand for office space in these markets.

POM: Can you provide some comments on the growing segment 
of the office leasing community that involves shared workspace 
providers? How are lease agreements with a coworking provider 
often different from a standard lease agreement?

SHOSS: The need for coworking space is real and is a growing 
segment of the office leasing community. Coworking can help 
tenants better manage their office leasing needs, and it provides 
short-term space solutions for companies without the company 
having to make long-term real estate commitments. 

Tenant representative brokers in their RFPs are now asking if there 
is coworking in the building. They are asking because their clients 
are demanding it because of the flexibility it provides them.

workplace. This obviously affects older buildings because of the 
increased load on HVAC and electricity capacity and places an 
emphasis on elevator modernizations in order to be able to handle 
a higher volume of traffic.

“We have also seen a trend 
in the marketplace toward 
increased density in the 
workplace.”
POM: The prognosticators in the media are forecasting a 
downturn for real estate. What are your thoughts? 

SHOSS: As of today, transactions and deals continue on a fairly 
steady basis, and the pipeline looks full through the remainder of 
the year. With 2020 being an election year, I am fairly confident 
that 2020 should be a good year without an economic downturn. 
That prediction, along with three dollars, will buy you a cup of 
coffee at Starbucks.       

L E A S I N G

Continued on PAGE 38
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Ronny Shoss is a partner in the real estate group of Mayer Brown, 
one of the nation’s leading law firms across a wide variety of practice 
areas. Mr. Shoss has a widely diversified practice representing real 
estate clients throughout the United States and Mexico. Ronny can 
be reached at rshoss@mayerbrown.com.

who is responsible for fixing it and who is paying for it, and (iv) 
the payment of any tenant improvement allowances and which 
party is responsible for overages. I have been very fortunate in 
my career to work with the best landlords in the business, like 
KBS, and as a result, I very rarely have had to address issues 
such as a failure by landlord to make repairs, a landlord grossly 
overcharging on operating expenses and other similar landlord 
default-type issues.   

POM: What are a few keys to structuring a streamlined lease 
agreement that both landlord and tenant can agree to?   

SHOSS: This is a very good question. First, most of our 
institutional landlords start each transaction with an approved 
standard form of lease that is not too landlord nor too tenant 
friendly. Starting with a reasonable lease form helps streamline the 
process. Secondly, we try hard to follow the business deal outlined 
in the letter of intent or term sheet so that the lease draft that is 
circulated follows the business deal that has been reached by the 
parties, and this helps avoid unnecessary drafting and revisions 
during a lease transaction. Finally and perhaps most importantly, 
it is important to know your client’s “deal points” and other 
important issues so that you know where you can compromise 
and where you can’t. This again helps streamline the leasing 
process when negotiating and drafting leases.     

POM: What is a simple principle to help avoid conflict and see a 
lease contract through to the finish line?

SHOSS: For the most part, we do our best to try and avoid any type 
of stalemate between the parties by clearly outlining our client’s 
positions and deal points and explaining the reason why these are 
important business points for our client. This, however, can be 
challenging because every lease transaction is different and every 
tenant has certain important issues, which are often colored by that 
tenant’s past experiences. Being able to address a tenant’s important 
issues while protecting our client’s interests and business positions is 
the secret to a satisfied landlord and a satisfied tenant in the end.     

POM: Ronny, enough legal talk. Tell us a little about yourself. 

SHOSS: I was born and raised in Houston and am a proud Texan. 
I grew up in a family of doctors, but bucked the trend and pursued 
a career in law. My wife, Gail, and I have two daughters in college.  I 
graduated from Tulane University with a degree in economics and 
received my law degree from The University of Texas School of Law. 
Upon graduation, I worked at a regional law firm for a couple of 
years before joining the global law firm of Mayer Brown LLP. I enjoy 
traveling, all sports — playing and watching — reading, history, and 
collecting stamps, ancient coins and fossils and minerals.

POM: Tell us a little about a coworking lease agreement.

SHOSS: The coworking lease can be a typical office lease 
transaction with a very high tenant improvement allowance 
or in the form of a licensing and management agreement as 
required by Common Desk and other enterprise-type coworking 
companies. Entering into a licensing and management agreement 
rather than a standard lease agreement can be difficult for certain 
institutional investors depending on its ownership structure, its 
investors and the potential tax consequences.

Coworking leases tend to differ from standard office leases in their 
expanded use provisions, higher density requirements, the amount 
of upfront capital costs being spent on the space, (including very 
high tenant improvement allowances, longer lease terms and the 
expanded services to be provided to the space).

POM: Have there been any developments or laws that affect lease 
agreements?

SHOSS: Yes. One of the fun parts of the job is that the law is 
constantly changing and you have to stay abreast of these changes 
and developments. A perfect example of this is the recent Texas 
Supreme Court case, which granted commercial tenants in 
commercial leases in Texas new expansive termination rights. A 
tenant can now terminate a lease in Texas for any “material 
breach” by a landlord. This is a big departure from traditional 
Texas law, which only allowed commercial tenants the right to 
terminate their leases in response to a landlord’s breach of the 
implied warranty of suitability, a very difficult standard to reach. 
Another example would be the new gross receipts tax now in effect 
in San Francisco. Additionally, each state has unique laws relating 
to leasing office space, especially when it comes to waivers, releases, 
indemnities, events of default and remedies.  

“Starting with a reasonable 
lease form helps streamline 
the process.”
POM: What are one or two of the key elements of a lease 
agreement that both landlords and tenants should be aware of to 
avoid unpleasant surprises at a future date?

SHOSS: Typically, I have found that surprises are usually 
not a good thing for either landlords or tenants. Accordingly, 
it is really important that the lease agreement be clear in 
both the language used and in expressing the intent of the 
parties. However, when there are issues, it usually involves (i) 
when the rent starts, (ii) the build-out of the premises and who 
is responsible for what, (iii) if a problem arises under the lease, 

L E A S I N G
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You may not be aware of it, but a 
KBS tenant in Texas may just save 
your life someday.

Imagine this. You’ve just received a 
troubling medical diagnosis, and you’re 
anxious to find a solution. Thankfully, 
there is hope — a medical device in 
development that could make the risky 
procedure you need safer and more 
effective. It just might save your life — but 
there’s a problem. The device is mired 
in the morass of the medical innovation 
sector, and it may be years before it’s 
available for general use. 

It’s hard to believe, but in the 21st century 
— a time marked by massive modernization 
in so many facets of everyday life — the 
process involved in medical innovation 
seems virtually unchanged. Can this 
discipline — so essential to our everyday 
health and well-being — be resuscitated 
and even made to thrive? 

One KBS tenant in Texas just might have 
the answer to that question all stitched up. 
Dr. Aaron Ali, cofounder and CEO of 
MedtoMarket (M2M), believes the next 
breakthrough in medical technology may 
not emerge from the academic centers or 

hospital systems we’ve come to expect. 
Instead, it will come out of a flexible use 
KBS office park in Austin.

“MedtoMarket is a disruptor in the 
medical innovation sector,” says Aaron 
Ali. “Just as a co-working operator can 
provide a physical space where synergy 
could occur amongst like-minded 
individuals in technology, we knew the 
medical innovators needed the same type 
of environment to grow in.”

In the KBS South Tech Business Center 
(located in Austin, Texas), Ali and his 

T E N A N T  P R O F I L E

Coworking, Bioskills Labs and Events All Under One Roof

MedtoMarket: Austin’s Own 
Medical Innovation Hub

By Sharon Dymmel Photographs by Lauren Marek
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fellow founders — Drs. John Schlitt and 
John Sabra — are enthusiastic about 
turning the field of medical innovation on 
its head. 

“Typically, the hospital systems and 
academic centers control this sector, 
but due to their heavy bureaucracy and 
red tape, entrepreneurs and end-users 
are bogged down and cannot move fast 
enough to survive.” 

The fresh idea behind MedtoMarket is to 
create something that’s never existed before 
— an all-inclusive, medical innovation 
hub where health care entrepreneurs can 
work, test their ideas, pitch to prospective 
clients and even raise the money they need 
to perfect their innovations so they can be 
brought to market quickly and effectively. 

“Today, we engage 
over 100 different 
companies from 
small startups 
to Fortune 500 
firms.”
The power-packed array of resources 
M2M offers promises to be a game-
changer in its field, and KBS embraced 
the company’s vision early on. According 
to Dr. Ali, “South Tech Business Center 
had multiple qualities we liked. First and 
foremost, the owners, KBS, were the first 
to support our entrepreneurial drive. 
Many other landlords just couldn’t see our 
vision of a medical innovation hub, but 
KBS was quick to understand.” 

Another factor in MedtoMarket’s decision 
to secure space at South Tech was its 
advantageous location. “It’s 10 minutes 
from downtown and 10 minutes from 
the airport,” explains cofounder Dr. John 
Sabra. “More than 50% of our lab users 
fly in from different cities and states so the 

ease of access was critical,” Sabra points 
out. “And finally, the appeal of a sharp-
looking building with clean lines and 
capabilities was key. We have 18-wheeler 
docks in the back along with ramps so 
we can drive equipment straight into the 
training bay. This was huge!”

In the span of just eight years, 
MedtoMarket has gone from a kitchen 
table operation to seven full-time employees 
and 15 part-timers in a huge amount of 
space — 31,683 square feet, to be exact. 
Customized to give medical entrepreneurs 
their own coworking environment, 
amenities in the unique space include a 
sleek lobby/bar/lounge and meeting spaces 
as well as some unexpected additions, 
including a 3D printing center, human 
factors engineering labs and bioskills 
training labs where health care professionals 
can teach, train and research in a simulated 
medical environment. 

 “Today, we engage over 100 different 
companies from small startups to 
Fortune 500 firms. During our first three 
months of opening (in June 2019), we’ve 
had over 2,000 unique physicians and 

entrepreneurs come through our doors,” 
says M2M’s third Co-founder Dr. John 
Schlitt.

MedtoMarket’s success stories include 
a small medical device company with a 
new technology designed to help dialysis 
patients. The device promised to make a 
delicate procedure with many common 
complications into something much more 
efficient and effective. MedtoMarket helped 
with critical lab studies using cadavers and 
consulted with the device company on 
different ways to enhance their technique. 
“Before long, a large medical device 
company acquired them for a substantial 
sum,” says Dr. Ali. “It was a huge success 
for our Austin-based company.” 

Although the Austin location has been open 
for just a few months, MedtoMarket has 
already proven they can make a difference, 
and if all goes well, the model they’ve created 
in Texas will be the first of many medical 
innovation hubs. “MedtoMarket as a 
company is planning on scaling nationally 
and internationally,” Ali says. “Hopefully, 
one day we can be a dominant player in the 
medical innovation world.”

T E N A N T  P R O F I L E
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Regardless, we take a conservative approach to our investment 
strategies to ensure that our assets can weather any storm over the 
long term.

As 2019 ends, what are the top three trends you are keeping 
your eye on?

DeLuca: There are several trends impacting the sector this year 
that we are actively monitoring. A few of these trends include the 
following:

1. Data: There is an increasing amount of information available, 
and access to this information continues to 
become easier for asset managers.

We collect our own data. We conduct 
a yearly survey of all our tenants where 
we gather their views of the amenities at 
the property, the services, the staff, their 
likelihood for renewal or expanding, 
among several other items. We then take 
the results to determine where changes or 
improvements are necessary. We also sit 
down with the broker anytime a large tenant 
decides not to renew or move to find out 
how we can improve for the next tenant.

2. Accommodating Delivery Services: 
Last year food delivery service increased 
20%. That, coupled with the growth of 
online shopping, has resulted in major 

changes in the way we deal with delivery services.

At KBS, we took a forward-looking approach and partnered with 
a company, Foodie, a few years ago. We have built specific areas 
into the lobby for the food drop-off. There can be upward of 
20-plus restaurants that deliver to an office building a day. With 
employees tied up in meetings or calls, this creates a seamless drop-
off process that prevents the lobby from accumulating stacks of 
delivery bags.

We have also seen an overall increase in delivery packages, so 
we have increased the size of mail rooms and often incorporate 

How does foreign investment in the U.S. 
differ today compared to previous cycles?

Marc DeLuca: Traditionally, foreign institutional investors have 
focused on core gateway markets such as New York, Chicago and 
San Francisco, among others. Recently we have seen a shift in focus 
toward secondary and tertiary markets where foreign investors are 
in search of higher yield.

For example, we recently sold 6Y, a best-in-market, newly 
repositioned creative office property in Portland to Deka 
Immobilien, a global real estate investment 
firm headquartered in Germany.

We were ahead of the curve in realizing 
Portland’s value and have been extremely 
active in the market for the last several years. 
We now own over 550,000 square feet in 
the region, including the Meier & Frank 
building, an iconic office asset in downtown 
Portland.

Most economists say an economic 
downtown is a matter when, not if. How 
are you preparing?

DeLuca: As one of the largest and most 
proactive owners of commercial properties 
across the U.S., we are always working to 
strategically protect our portfolios from an 
economic downturn.

We make sure our portfolios are geographically diversified. The 
tenants in our buildings and in our overall portfolio are diversified 
across industries. We also ensure our debt is at conservative levels 
and diversified by incorporating both fixed and floating rates.

We have had tremendous success with renewing and extending 
leases for some of our larger tenants, and we think that is a good 
sign. However, we are not limiting ourselves from capitalizing on 
ongoing rent growth and rental increases if it becomes apparent 
there is still significant runway left in the cycle.

M A R K E T  W A T C H

An Interview with KBS  
Regional President Marc DeLuca
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refrigerated and freezer space to keep up with the shift toward 
online goods. Tenants receive a text code to access delivered goods 
from the space.

"Tenants want areas that 
provide quick and convenient 
access or walkability to local 
amenities..."
3. Shared Transportation: In any major city today, you will 
find rented scooters lining the streets. Because these programs 
allow individuals to scan and rent a bike or scooter, ride it to a 
location and essentially drop it off anywhere, many of these now 
end up dropped off and stacked up in front of a property.

As a property owner, we are creating specific sections within our 
properties to accommodate shared transportation programs. These 
types of programs have already become widely popular in dense 
urban areas throughout the East Coast, and we anticipate this trend 
to continue to spread throughout other parts across the country.

Closing thoughts?

DeLuca: Tenants of all generations are demanding live-work-play 
environments. Tenants want areas that provide quick and convenient 
access or walkability to local amenities including grocery stores, 
Starbucks, restaurants and shops. Areas like North Hills, North 
Carolina, and Reston, Virginia, are prime examples. These markets 
are extremely walkable with easy access to surrounding retail and 
entertainment. In fact, Advanced Auto Parts recently announced the 
relocation of its headquarters to downtown North Hills, citing the 
region’s 24/7 lifestyle as a major relocation factor.

Finally, while there has been a lot of discussion surrounding a 
downturn, the fact is that there is still a tremendous amount 
of opportunity in the market. We are actively acquiring assets 
across the country. Because KBS positions its investments 
conservatively, working to increase value and protect against 
potential downturns, there are opportunities regardless of where 
we are in an economic cycle.

Marc DeLuca is the Eastern regional president for KBS overseeing 
four asset managers and a portfolio of nearly 10 million square 
feet. The interview above appeared in the September 9, 2019, issue of 
CommercialObserver.com.
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C
layton, Missouri, is what you’d 
call a special place. Incorporated 
in 1913, the once small town has 

evolved into an upscale submarket of St. 
Louis that’s been described as a bustling, 
foot-friendly hub of commerce, culture 
and high-quality cuisine. It’s sophisticated 
with a young professional vibe, a place 
that embraces small business, but is 
constantly growing. Several companies 
are headquartered in Clayton, including 
Famous Footwear owner Caleres, 
Enterprise Rent-a-Car and managed care 
company, Centene Corporation, the 
second-largest publicly traded corporation 
based in Missouri and employer of over 
33,000 people nationwide. 

In the midst of all things Clayton stands 
Hanley Corporate Tower, a KBS-managed 
Class A office building. The property is 
home to companies like NISA Investment 
Advisors, Ascension, BDO, Varsity Tutors 
and HBM Holdings. Dan Park, KBS 
senior vice president and asset manager for 
Hanley Corporate Tower shares, “Clayton 
may be a fairly small office market, but 
it’s the premier office market for high-
end office users in the St. Louis area. 
Hanley Corporate Tower has the building 
amenities tenants want. Plus it’s centrally 
located with access to restaurants, the 
Ritz-Carlton Hotel and a whole lot more.” 
With 360,505 rentable square feet and 19 
stories of customizable, open floor plates, 
Hanley Corporate Tower caters to smaller 
through greater than full-floor tenants.

Since November 2015, KBS has invested 
approximately $6.3 million in the 
property, driving 101 South Hanley Road 
to become a coveted business address and a 
location known for having Clayton’s most 
complete workplace amenity set. KBS 
upgrades include the property’s fitness 

center, tenant lounge, conference center, 
lobby and building systems (elevator, 
HVAC and fire panel). 

Varsity Tutors’ Chris Swenson says, 
“Hanley Corporate Tower has been 
an ideal location for Varsity Tutors 
headquarters. From the initial build-
out of our space to the meaningful 
improvements undertaken during and 
after our build-out, we have been very 
pleased with our space, all the tenant 
amenities and the building itself.”

Hanley Corporate 
Tower has the building 
amenities tenants 
want. Plus it’s centrally 
located with access to 
restaurants ... and 

a whole lot more.

F E A T U R E  P R O P E R T Y

By Dara Holland

Hanley Corporate Tower Rises to the 
Top in Upscale, Foot-Friendly Clayton 
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For starters, Hanley Corporate Tower 
features a full-service restaurant and 
bank/ATM on the ground floor. Parking 
includes a four-floor subterranean 
structure and a separate surface lot with 83 
stalls next to the building — a rare feature 
in a neighborhood with limited parking 
— along with EV charging stations and an 
in-garage car wash. 

Hanley Corporate Tower’s fitness center 
features 20 fitness machines (many are 
TV-equipped cardio), locker rooms 
with showers and towel service and yoga 
classes. Its new tenant lounge has an 
adjoining conference center separated by 
a removable partition and a great bar area 
complete with pool table. It’s located on 
the same floor as the on-site management 
office. When the conference center isn’t 
reserved, people play pool and hang out 
— the exact purpose KBS had in mind so 
that all Hanley Corporate Tower tenants 
could intermingle and develop a sense of 
community. There’s also a micro-market 
café and 24/7 on-site security. 

The building’s pièce de résistance? 
In September 2017, KBS opened the 
Capital Grille, a fine-dining steakhouse 
about which St. Louis Magazine wrote: 
“One of Clayton’s newest, most upscale 
eateries is an exercise in unalloyed dining 
extravagance.” 

Another draw to Hanley Corporate Tower 
is its surrounding walkable amenities. 
There are excellent hotels, like the Crowne 
Plaza Hotel and Ritz-Carlton, St. Louis 
and top restaurants and bars, like Ruth’s 
Chris Steak House, Cantina Laredo 
Clayton, Louie’s Wine Dive & Clayton 
Kitchen, Wasabi Sushi Bar and white-
tablecloth destination 801 Chophouse. 
Washington University is a short walk 
away as is Wellbridge Athletic Club and 
Spa. Nearby Shaw Park offers ice skating 
and swimming and serves as a venue for 
community entertainment. Just 1 1/2 
blocks from the Tower is the MetroLink, 
providing immediate access to downtown 
St. Louis, Lambert International Airport, 
other attractions and neighborhoods. 

Hanley Corporate Tower illustrates the 
KBS philosophy of combining a great 
location for business with amenities that 
help attract and keep the best employees. 
As property manager, KBS works to 
ensure tenant concerns are readily 
resolved. 

A representative for HBM Holdings 
commented, “Since HBM has moved to 
the Hanley Corporate Tower building, 
we have been very happy with the level of 
service and professionalism of their staff. 
They are open to hearing tenant ideas on 
building and amenity improvements and 

quick to work with us on any open service 
requests.”

On-site manager Lauren McAleenan 
acknowledges there’s admiration — and 
aspiration — when it comes to Hanley 
Corporate Tower. “We field a lot of calls 
from other property managers in the area 
who are looking to duplicate what KBS 
has done here,” she says. 

That sounds like KBS is doing right by 
Hanley Corporate Tower tenants — and 
by the special place of Clayton, Missouri, 
as well. 

F E A T U R E  P R O P E R T Y
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A
re there genetically modified 
ingredients in that breakfast cereal 
you eat every morning? 

Is the spread of casino gambling inevitable 
in states looking for additional revenue 
streams? 

And how can states keep the price of 
prescription drugs in check to protect 
veterans and middle-class families? 

These are just a few of the issues FP1 
Strategies, a KBS tenant in Virginia, 
has tackled. As a result of their work on 
these hot-button topics — as well as a 
growing number of high-profile political 
campaigns — FP1 is shaping the legislative 
answers to these questions and influencing 
our country’s political future. 

Let’s start with the name. What is FP1? 
Back in 2011, founders Terry Nelson, 
Danny Diaz and Jon Downs — all 
experienced hands in the rough and 
tumble world of D.C. politics — launched 
the company as a full-service campaign 
consulting and advertising firm. Their 
goal? “To help our clients — and that 
includes both candidates and ballot 
initiatives — to reach ‘fifty plus one’ on 
election day,” says Terry Nelson. “To 
date, we’ve helped win races for 19 U.S. 
senators, 30 members of Congress and five 
governors and helped with the passage of 
five major ballot initiatives.” 

The ingredients for FP1’s success were 
mixed together at the company’s very first 
meeting around a kitchen table. 

“Each founding partner brought a 
unique skill set to the table,” explains 
Karen Keller, chief operating officer. 

“As the political director on President 
George W. Bush’s successful reelection 
campaign, Terry Nelson was a grassroots 
and coalitions expert. Danny Diaz, 
former communications director at the 
Republican National Committee, was 
widely recognized as one of the nation’s 
most effective earned media strategists. 
Then we’ve got Jon Downs, an award-
winning ad writer and producer who has 
definitely done the hard work to earn 
his reputation as one of the Republican 
Party’s best media consultants.”

Another key individual who joined the 
FP1 team as Managing Partner, was Rob 
Jesmer who served as the executive director 

of the National Republican Senatorial 
Committee and brought experience leading 
high-stakes public affairs contests for a 
variety of Fortune 500 companies, trade 
associations and non-profits.

With the right combination of talent and 
foresight, FP1’s successes and accolades 
accumulated as quickly as their client 
list grew. The firm was so successful they 
added a digital practice and hired new 
staff to take their public affairs practice 
to the next level. In 2018 they launched 
a sister public affairs firm called PLUS 
Communications, whose focus on the 
digital world helps keep clients in touch 
with the people they represent.  PLUS 

"Washington, Jefferson and Madison didn’t have Facebook 
accounts or Twitter handles, but their ideas of public 
democratic discourse and accountability of the powerful to 
the people continue to play out in the digital world."

T E N A N T  P R O F I L E

By Sharon Dymmel

3001 Washington Tenant Makes It Happen in the Beltway
FP1 Strategies
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Communications is co-lead by Jesmer and 
Managing Partner, Dave DenHerder who 
brought over 20 years of communications 
and political experience when he joined 
the firm in  2014.  Also leading the PLUS 
team is Partner Kelley McCullough 
Robertson who has designed and led 
numerous public policy campaigns for 
Fortune 100 companies and organizations.

“Washington, Jefferson and Madison 
didn’t have Facebook accounts or 
Twitter handles, but their ideas of public 
democratic discourse and accountability 
of the powerful to the people continue to 
play out in the digital world,” says Digital 
Partner, Joe Mansour. “The services we 
provide help foster those ideals.” 

With the expansion of FP1/PLUS 
Communications, the companies 
rapidly outgrew their initial office space. 
A dynamic firm in every sense of the 
word, they needed a space to match 
their forward momentum, and the KBS 
building at 3001 Washington Boulevard 
in Clarendon, Virginia, fit the bill 
magnificently. Evocative of the iconic 
Flatiron edifice in New York yet with a 
modern, streamlined aesthetic, the double-
layer design of the building is equal parts 
Art Deco curves and rectilinear starship 
with a roofline that juts into the sky like 
the prow of a George Lucas-designed 
Imperial Star Destroyer. The interior 
is just as impressive, and for a company 
working inside the Beltway, that’s critical 
to the firm’s success.

“D.C. is a very competitive landscape 
when it comes to building a top-notch 

workforce, and it is increasingly difficult 
to secure and retain good talent,” Keller 
explains. “Our new location at 3001 
Washington is definitely a draw for 
recruiting prospective employees and 
retaining our current staff. The brand-
new space with its open floor plan is sleek 
and modern with natural light spilling 
into every floor. The amenities are cutting 
edge, and KBS offers us the kind of round-
the-clock service we need. They host 
networking gatherings like rooftop happy 
hours and make great perks available like 
tickets to local shows and sporting events. 

I think our employees appreciate coming 
to this edgy but sophisticated workspace.”

Today, FP1/PLUS Communications can 
point to their many successes as proof they 
are making a positive difference in America. 
Take, for example, that bowl of breakfast 
cereal you enjoyed this morning. Thanks to 
the work of FP1/PLUS Communications, 
there are national standards for listing the 
GMO ingredients in all food products on 
American grocery shelves.

What about the seemingly unstoppable 
spread of casino gambling? In New Jersey, 
FP1 helped defeat a ballot initiative to 
expand casino gambling in northern 
New Jersey that would have had serious 
negative consequences for the rest of 
the state, thus proving the seemingly 
inevitable forward march of casino 
gambling isn’t so inevitable after all. 

And finally, the future of health care and 
especially the high cost of prescription 
drugs have many Americans losing sleep 
these days. FP1/PLUS Communications 
helped defeat an Ohio initiative that would 
have raised the price of prescriptions for 
veterans and especially the middle class.

All work to be proud of. All made possible 
by reaching that magic number, fifty plus 
one, brought to you by FP1.

"The amenities are cutting 
edge, and KBS offers us 
the kind of round-the-clock 
service we need."

T E N A N T  P R O F I L E
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We have their findings right here, starting with the top of the list: 

Minneapolis
Minneapolis boasts excellent infrastructure strength and earns 
extra points for its light-rail system. In fact, the city has made a 
serious commitment to transit. Its first light-rail system, The Metro 
Blue Line, was created in 2004. Three more light-rail lines were 
opened since then. Light rail is a plus for construction and home 
values, and it helps riders feel like they are close to home and work. 

Seattle
Tech giants like Amazon and Microsoft expanded here, helping the 
city turn into one of the nation’s major tech hubs. The city earned 
a “Bike Friendly” ranking from the League of American Bicyclists 
as well as a great score for transit from AllTransit, a firm that offers 
transit data. Between 2010 and 2015, Seattle reported that 95% of its 
new commutes had been through biking, transit, walking or a ferry 
service. 

San Francisco
This city was a pioneer in infrastructure improvement. In 1873, 
its cable car was one of the first public transportation innovations. 
By the 1950s, the Bay Area Rapid Transit (BART) continued to 
decrease the need for automobiles. These days, the challenge is to 
maintain the public transit. 

“We have good bones, but you have to give them calcium,” says 
Jason Henderson, a professor who specializes in urban mobility at 
San Francisco State University. “The most [common] complaint is 
that the transit is crowded.”

Salt Lake City 
Salt Lake City has become the distribution leader of the West 
largely due to its fine infrastructure. In fact, the United Parcel 
Service (UPS) has constructed a new distribution center that can 
process 69,000 packages an hour. Light rail is also a contributing 
factor in Salt Lake City’s infrastructure success. It handles 20 
million riders a year.

“When I moved from D.C. to Salt Lake City, my commute went 
from two hours to 10 minutes,” Lara Fritts, director of Salt Lake 
City’s Department of Economic Development, told realtor.com. “So 
now I can enjoy more time in the mountains or the outstanding arts 
and culture that Salt Lake City is known for.”

Not every city in the United States is united when it comes 
to the state of infrastructure. In fact, the imbalance 
of infrastructure quality nationwide is as uneven as a 

pothole-speckled road. Some cities are doing what they can to 
strengthen and improve their infrastructure while others are 
watching their cities weaken and decompose. 

Infrastructure is the term given to the actual physical operating 
systems of a city. These can serve transportation, communications, 
sewage and the supply of water and electricity. All these systems 
are important to development, health, prosperity and safety. Of 
course, it takes money to keep these systems operating well. They 
are often funded publicly, privately or through public-private 
partnerships. 

Some cities are taking it upon 
themselves to strengthen and 
reinforce their infrastructure in 
anticipation of growth. 
National infrastructure improvements are a high-priority topic in 
political discourse, and some cities are taking it upon themselves 
to strengthen and reinforce their infrastructure in anticipation of 
growth. 

Realtor.com® recently set out to find which cities are the best 
when it comes to infrastructure. Looking at the largest 150 metros, 
the website measured the following:

• Percentage of roads in “good” or “fair” condition.

• Percentage of bridges that are “structurally deficient.”

• Transit performance score (tracking frequency and breadth of 
service).

• Airport consumer satisfaction ratings.

• Bike friendliness, including bike lane access and public 
spending.

• Per capita government spending on drinking water systems, 
electrical grids, highways, public transit and sewage systems.

REAL ESTATE IQ
R E A L  E S T A T E  I Q

By Ron Sklar

Infrastructure Matters!
When it comes to attracting business,



McEwen Building

• Class A Mixed-Use Building

• LEED Standards

• Concierge-Level Service

• Floor to Ceiling Glass

•  Part of the Southside at McEwen development

•  Walkable to nationally recognized retailers like  

Whole Foods, Pei Wei and Lululemon

FOR MORE INFORMATION

Franklin, Tennessee

Blake Newton, CCIM
+1 615 301 2915

blake.newton@cushwake.com

Jim Smith, SIOR
+1 615 301 2830

jim.smith@cushwake.com
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Nashville Reaches a Crescendo

PREMIER OFFICE MAGAZINE50

Don’t expect Nashville’s 
commercial real estate (CRE) 
sector to be singing the blues 

anytime soon. The Music City’s CRE 
market outperformed expectations for 
much of 2019 due to insatiable investor 
demand, a strong development pipeline 
and booming fundamentals — securing 
its spot as a Top 10 Market on the Urban 
Land Institute’s Emerging Trends in 
Real Estate® 2020 report. Here’s what’s 
happening…

Leading the charge…
Leading the demand are health care, 
professional and businesses services 
and leisure and hospitality industries. 
Construction — especially in office, 
hotel and multi-family — is also a major 
contender with more 784,000 square feet 
in new CRE space delivered in the first 
two quarters of 2019 alone according 
to the Cushman & Wakefield Nashville 
Market Overview. Dozens of cranes 
currently dominate the Nashville skyline 
to complete more than 4 million square 
feet now under construction. 

Now hiring…
Nashville has experienced significant 
job growth in the past few years, and 
its unemployment rate as of November 
2019 was 2.4% compared to the national 
unemployment rate of 3.5%. Several big 
name companies have announced massive 
expansion/relocation plans that would 
bring thousands of jobs to the area and 
further compress unemployment rates.

Amazon revealed a $623 million capital 
investment plan to build an Operations 
Center of Excellence that is projected 
to add 5,000 high-paying jobs, while 
AllianceBernstein will relocate its New 

York City headquarters to Nashville, 
reportedly bringing with it 1,050 jobs 
with six-figure salaries. Additionally, 
SmileDirectClub also intends to add 
more than 2,000 new wages to the 
market. 

Ain’t no Silicon Valley, but…
A favorable business and tax climate 
gave rise to a burgeoning — and rapidly 
growing — entrepreneurial scene. 
According to the Nashville Tennessean, 58 
Tennessee startups received $819 million 
in venture capital funding in 2018, of 
which $733 million went to Nashville-area 

companies. And from January 2019 to 
June 2019, $148 million was raised, with 
$123 million going to the Nashville area.

Real estate investors are also taking note 
of strong fundamentals and low-yield 
and high-return potentials, and they are 
spending their dollars accordingly. A local 
brokerage firm cited office investments 
alone for the first six months of 2019 
exceeded $660 million.

Changing workforce…
Job creation in Nashville has been 
astounding, and there is no sign of 

M A R K E T  I N S I G H T

By Cindy Peterson
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Accolades*
No. 1 City Creating the Most White-
Collar Jobs - Forbes

No. 1 Metro for Advanced Industry 
Job Growth - Brookings Institution

A Best-Performing City  
- Milken Institute

No. 4 Place to Start a Business in 
America - Inc.

15th Best Place to Live in the U.S. 
- U.S. News & World Report

A Top City Americans Are Moving To 
- Realtor.com

A Top 15 City in the U.S. 
- Travel + Leisure

*Source: Cushman & Wakefield Nashville  
Market Overview.

Top Job Creators

ASURION  
New corporate headquarters 
400 new jobs

AMAZON 
Operations Center of Excellence  
$623 million investment  
5,000 new jobs

SMILEDIRECTCLUB 
Headquarters and facilities expansion  
$217 million investment 
2,010 new jobs

ALLIANCEBERNSTEIN 
Headquarters relocation 
$70 million investment  
1,050 new jobs

slowing down. But the growth has been so 
substantial that some experts fear there are 
too many jobs and not enough talent. And 
the local workforce that is present now 
holds a lot of negotiation power, which 
indirectly causes a hiring backlog because 
discussions tend to take longer. Formerly 
an employer-driven market, Nashville is 
now candidate driven, and a talent war 
is brewing. This isn’t necessarily a bad 
thing. To rise above competition, many 
employers and landlords are capitalizing on 
the work, live, play lifestyle today’s modern 
job seeker wants by making investments 
in their office space and amenities, thereby 
adding value to the building. Smaller 
dining and retail outfits also move into 
the area to take advantage of demand — 
stimulating additional economic growth.

Thriving submarkets…
While all eyes are on Nashville, popular 
surrounding submarkets like Cool 
Springs are benefiting from the city’s 
overall valuation. Here KBS owns the 

175,262-square-foot Class A McEwen 
Building, which is one of the best 
suburban office buildings in Nashville 
because of its walkable proximity to 
mixed-use amenities (high-end retail 
and restaurants) and great access to 
interstate and secondary access roads. 
It also offers an above-market parking 
ratio, which is always in high demand in 
suburban office buildings.

A lot has changed for Nashville in 
recent years, and a lot is still going 
to change—especially once the full 
gains from recent job announcements 
are realized. Ten years ago, the city 
was merely a tourist location on the 
map with the likes of Kenny Rogers, 
Dolly Parton and a vibrant country 
music scene. But today it is one of the 
most desirable real estate markets of 
2019 in which to live and work, and 
experts expect Nashville to continue 
dominating headlines in 2020 and 
beyond.

Accommodation and

food services

1.75%

Professional,

scientific and

technical services

2.70%

Construction

2.18%

Health care and

social assistance

1.83%

Self-employed and

unpaid family workers

1.54%

Industry Job Growth 

in 2020
Source: Tennessee Department of Labor and 
Workforce Development/Community Impact 
Newspaper

M A R K E T  I N S I G H T
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Movin’ On Up to the East Side!

Willow Oaks Corporate Center’s Suite 850 is now affectionately 
known as the “MHS Penthouse Suite” by employees, clients and 
guests of Metropolitan Healthcare Services (MHS) in Fairfax, 

Virginia. Our staff is no longer forced to stare at empty parking lots and 
watch people coming and going as with the previous corporate office building 
we occupied. Once we selected our new building, KBS asked one simple 
question: “Can you dream it?” Then they delivered! 

Our new office spaces provide panoramic views of the entire Fairfax skyline, 
multiple conference and classrooms to accommodate our future growth 

and expansion, amenities such as a coffee bar, courtesy shuttle services and 
exercise rooms equipped with lockers and showers that make our employees 

look forward to coming to work each day. In addition, the outside deck for 

company gatherings has proven to be the hidden treasure within our entire 

build-out. Our staff are able to work, eat and leisurely sit on the deck every 
day in total privacy. 

The entire Metropolitan Healthcare Services team would like to say thank 
you to KBS and the on-site management team for such a seamless transition 
to our new home away from home and making our dreams a reality at Willow 
Oaks in Fairfax, Virginia.

Dr. Edward M. Daniel, CEO
Metropolitan Healthcare Services, Inc.
www.mhs97.com 
 

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S
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FEATURE PROPERTY

FOURtunate!

Four Inc. paves the way for government agencies to acquire mission-

critical technology through resale and flexible financing. Our 
headquarters were in need of a new office location to foster better 

collaboration among employees. Operating in two different office spaces, our 
previous location could no longer accommodate our growing needs. Four 
Inc. wanted to stay in the Herndon, Virginia, area to minimize the relocation 

impact to our employees. Lucky for us, we found KBS’ property, Dulles 
Station East, just two miles down the road from our previous office space. 

KBS was instrumental in providing Four Inc. an office build-out to fit our 
collaborative needs. Our stunning new office space is even more exceptional 
due to the KBS team’s daily hospitality. KBS customer service goes above and 
beyond anything Four Inc. has previously experienced. The team at KBS and 
Transwestern is friendly, courteous and truly a joy to work with. We are so 
pleased with our new office location and look forward to coming to work each 
and every day because of the wonderful KBS staff! 

 Thank you,

Greta Nolan
President, Four Inc.
www.fourinc.com 

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S
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In the Heart of the Action

Compass is a modern real estate platform pairing the industry’s top 

talent with technology to make the search-and-sell experience 

intelligent and seamless. 

KBS has been absolutely fantastic to work with. As a company fairly new to 
the Northern Virginia marketplace, we were looking for space that would 
place our agents in the heart of the action in Arlington. Located just a block 

from the Clarendon Metro and within steps of hundreds of the area’s best 

entertainment and dining, our new building at 3001 Washington checked 
off that box and many more. Not only do we have space to grow and 
attract top-notch talent, the KBS team that serves our building is extremely 
responsive and professional, providing our company with everything our 

growing team needs to excel, dazzle clients and be productive.

Thank you!

Marc Pina
Managing Director of Sales | COMPASS
www.compass.com

 

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S
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FEATURE PROPERTY

A Day at 909  
Lake Carolyn

Here is a typical experience 

for a tenant at the 909 Lake 

Carolyn Parkway office 
building in Irving, Texas: 

It’s 7:30 a.m. on any workday. You 
arrive at the beautiful office building 
located next to Lake Carolyn. You enter 
a covered parking area that is clean, safe 

and organized. Walking in the lobby, you are greeted by friendly security 
officers. You take a right and stop by the café where you are received with 
another friendly greeting and outstanding customer service and even 

better food. Walking back through the lobby, you are greeted by building 
engineers who wish you a good morning and ask if there is anything that 

you need. Walking to the elevator, a security officer presses the button 
and holds the door for you to enter. As the door closes, the officer wishes 
you a good day.

This happens daily. And it does not happen by chance. The building 

leadership is the best I have experienced in my 35 years of working in 

professional office spaces. Tenants’ daily experiences at 909 Lake Carolyn 
Parkway are a testament to the effective leadership of Claudia Ferrara, 
vice president and the ownership at KBS. Claudia is fully engaged in the 
building activities and has a good presence on the property. Silver Creek 
Midstream (SCM) has completed two office construction projects at the 
property. The office building team was key in having successful projects.

Having a great office building experience is an asset to SCM. We 
walk people we are recruiting around the property to help sell our 

organization. We are grateful for Claudia and her team and appreciate 
the efforts in providing a safe, friendly and professional environment to 
work in.

Foy Wallace
Vice President, Shared Services
Silver Creek Midstream
www.scmidstream.com

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S
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A Top-Notch Tenant 
Experience

As NFI, a leading supply chain 

solutions provider, continued 

to grow, so did the demand for 

additional space to accommodate our evolving 

needs. With over 300 locations across North 
America and more than 11,300 employees, 

NFI has continued to experience explosive 
year-over-year growth. When the four-year 
lease expired on our 5,000-square-foot Las 

Colinas, Texas, office, we looked to long-time partner, KBS, to help 
identify a new space that could accommodate our expansion.

Recognized as a top workplace, NFI’s culture is focused on its employees, 
customers and communities. We wanted to ensure that the new space 
would not only house a range of operational groups, including brokerage, 

intermodal, global, dedicated transportation and engineering as the 

company expands, but also help build an environment that promoted 

employee development and collaboration. With the employee and 
customer experience at top of mind, KBS was able to help NFI secure the 
perfect location at Tower 909 in Irving with double the square footage of 

our previous location.

The space is exactly what we were looking for. The location is conducive 

to our employees’ lifestyles with access to transportation and a growing 

downtown area. The building has all the amenities that align with our 

objective of creating a great environment for our employees, and our 

experience with KBS has been top-notch. We look forward to continuing 
to grow here for years to come.

Ike Brown
President and Vice Chairman
NFI
nfiindustries.com

 

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S



Meaningful Improvements

Hanley Corporate Tower has been an ideal location for Varsity 

Tutors headquarters.  From the initial build-out of our space 
to the meaningful improvements undertaken during and after 

our build-out, we have been very pleased with our space, all of the tenant 

amenities and the building itself.  

KBS  and CBRE have been extremely responsive to our needs, although the 
existing service levels cover nearly all of our needs without any additional 

communication or follow-up.  We are very proud of having our educational 
technology company in such a venue and blending in with all of the other 

diverse tenants, who seem equally pleased with the building and its amenities.

 Thank you,

Chris Swenson, Esq.
Chief Legal Officer, Varsity Tutors
varsitytutors.com

F R O M  T H E  M A I L  B A G  -  A  W O R D  F R O M  O U R  T E N A N T S
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WESTERN REGION

Rodney Richerson, Regional President
949.417.6515 | rricherson@kbs.com

Brent Carroll 
Senior Vice President, Acquisitions/ 
Co-Director, Asset Management

949.417.6566
bcarroll@kbs.com

Territory: Central/Northern California

Giovanni Cordoves 
Senior Vice President, Acquisitions/ 
Co-Director, Asset Management

949.797.0324
gcordoves@kbs.com

Territory: Minneapolis, San Antonio, Houston, Austin

KBS Asset Management & Acquisitions Team

WESTERN REGION

Clint Copulos  
Senior Vice President, Asset Manager

949.417.6568
ccopulos@kbs.com

Territory: Seattle, Portland, Denver

Brett Merz 
Senior Vice President, Asset Manager

949.417.6545
bmerz@kbs.com

Territory: Dallas

Tim Helgeson 
Senior Vice President, Asset Manager

949.797.0356
thelgeson@kbs.com

Territory: Southern California, Salt Lake City, Phoenix
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Shannon Hill 
Senior Vice President 
Asset Manager

212.600.2904
shill@kbs.com

Territory: Northeast

Dan Park 
Senior Vice President 
Asset Manager

949.417.6565
dpark@kbs.com

Territory: Chicago, 
St. Louis, Kansas City

Stephen Close 
Senior Vice President 
Asset Manager

212.600.2905
sclose@kbs.com

Territory: Mid-Atlantic

Allen Aldridge 
Senior Vice President 
Asset Manager

202.552.7553
aaldridge@kbs.com

Territory: Southeast

EASTERN REGION
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Marc DeLuca, Regional President
202.552.7559 | mdeluca@kbs.com



Seeing beyond complex challenges is how you build

new opportunities for growth. Commercial Real Estate

Banking from Bank of America Merrill Lynch.

What would you like the power to do?

bofaml.com/commercialre

Bank of America Merrill Lynch” is the marketing name for the global banking and global markets businesses of Bank of America Corporation. Lending, derivatives, and other commercial banking activities are performed globally by banking 

affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Equal Housing Lender . Securities, strategic advisory, and other investment banking activities are performed globally by investment banking affiliates 
of Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional Clearing Corp., both of which are registered broker-dealers and 
Members of SIPC, and, in other jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are 
members of the NFA. Investment products offered by Investment Banking Affiliates: Are Not FDIC Insured � May Lose Value � Are Not Bank Guaranteed. ©2017 Bank of America Corporation. CREB-125-AD  AR3PSSJT

“

Seeing beyond complex challenges is how you build

new opportunities for growth. Commercial Real Estate

Banking from Bank of America Merrill Lynch.

What would you like the power to do?

bofaml.com/commercialre


